


Dear Reader,

Publishing this new edition of Stewardship is a landmark event for Berrett-
Koehler Publishers. Stewardship was one of our first bestsellers, and it has  
remained one of our most admired, influential, and iconic titles. But its  
importance to BK goes much deeper. 

Berrett-Koehler is an unusual publishing company in that we actively seek to 
learn from the books we publish to improve our company. And we have been 
learning from Stewardship throughout our history. Indeed, our company’s  
founding concept—which still guides BK today—was inspired by Stewardship,  
as described in our first catalog in the spring of 1992:

If I were to choose one word to describe our vision, it would be “steward-
ship.” By this I mean a deep sense of responsibility to administer the  
publishing company for the benefit of all of our “stakeholder” groups— 
authors, customers, employees, suppliers and subcontractors, owners, and 
the societal and environmental communities in which we live and work. 

Many BK practices are based on concepts in Stewardship. For example, we  
strive to avoid a class system in our management, employment, and compen-
sation practices. All employees (and, when appropriate, other stakeholders)  
are involved in making major company decisions. And whereas, as Block  
writes in Stewardship, most organizations have an executive compensation 
system designed to pay those at the top as much as possible and an employee 
compensation system designed to control costs, BK has just one compensation 
system for everyone in the company, which is designed to pay a living wage to 
everyone and to minimize the disparity (to less than five to one) between the  
lowest and highest paid employees (including me). We have also banished  
secrecy: all employees know where everyone is on the compensation scale,  
and all employees receive full financial reports each month of how the  
company is doing and where money is being spent.

Another way Berrett-Koehler practices ideas in Stewardship is by following a 
partnership approach in our relationships with authors, suppliers, service pro-
viders, and other stakeholders. For example, we launch each new book with  
an “Author Day” that allows authors to interact with our entire staff and to work 
directly with our editorial, design and production, and sales and marketing teams. 
We created a “Bill of Rights and Responsibilities for BK Authors.” We have  
supported the formation and growth of the unique “BK Authors Cooperative,” 
an organization through which BK authors help each other in numerous ways to 
increase their success and impact. Berrett-Koehler is owned by our employees, 
authors, customers, and other stakeholders. And our board of directors includes 
representatives of all of our stakeholder groups.

I hope that you will incorporate Stewardship’s concepts in your life and work.  
We have learned from first-hand experience that these ideas are powerful in  
creating meaning, contribution, and success for an organization or community.

Steven Piersanti 
President and Publisher
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PDF ebook
ISBN 978-1-60509-394-9

Peter Block
Community
The Structure of Belonging
$20.95, paperback
ISBN 978-1-60509-277-5
PDF ebook
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Peter Block
Foreword by Steven Piersanti, President,  
Berrett-Koehler Publishers

Stewardship
Choosing Service over Self-Interest, Second Edition

New edition of an iconic bestseller that has sold over 180,000 copies

Updated throughout and featuring a new foreword and two new 
chapters

Argues for a radical redistribution of power and privilege to make our 
organizations more adaptive to a changing and virtual world 

Stewardship was a provocative, even revolutionary, book when the first edition was 
published twenty years ago, and it remains as relevant and radical today as it was 
then. We still face the challenge of fostering ownership and accountability through-
out our organizations. Despite all the evidence calling for profound change, most  
organizations still rely on patriarchy and control as their core form of governance. 
The result is that they stifle initiative and spirit and alienate people from the work 
they do. This in the face of an increasing need to find ways to be responsive to  
customers and the wider community.  

Peter Block insists that what is required is a dramatic shift in how we distribute 
power, privilege, and the control of money. “Stewardship,” he writes, “means giving 
people at the bottom and the boundaries of the organization choice over how to 
serve a customer, a citizen, a community. It is the willingness to be accountable 
for the well-being of the larger organization by operating in service, rather than in 
control, of those around us.”

Block has revised and updated the book throughout, including a new introduction 
addressing what has changed—and what hasn’t—in the twenty years since the  
book was published and a new chapter on applying stewardship to the common 
good of the wider community. He covers both the theory of stewardship (in particu-
lar how it ameliorates the shortcomings of traditional leadership) and the practice 
(how it transforms every function and department for the better). And he offers  
tactical advice as well on gearing up to implement these reforms.  

This is such a foundational and far-reaching rethinking of leadership, power,  
purpose, governance, and participation in organizations and communities that  
the ideas of this book will continue to open our minds and change our thinking  
for decades to come.  

“An original and profound new view on how to run organizations . . . Block  
transcends all extant leadership literature.”

—Library Journal

Peter Block is a partner in Designed Learning, a training company that offers work-
shops designed to build the skills outlined in his books. He is the recipient of many 
awards, including the Organization Development Network’s Lifetime Achievement 
Award and ASTD’s Award for Distinguished Contribution to Workplace Learning, and 
was named to Training Magazine’s HRD Hall of Fame. He is the author or coauthor 
of eight books. 
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Karen Phelan

I’m Sorry I Broke  
Your Company
When Management Consultants Are the Problem,  
Not the Solution 

A consultant’s exposé of the damage that management consultants 
—often inadvertently—inflict on organizations

Shows how some of the most popular management consulting fads 
break down when applied in the real world and what to do instead 

Written with wit and humor and filled with eye-opening personal 
stories from the author’s years as a consultant

Karen Phelan is really sorry. She had the best of intentions. She got into consulting 
because she wanted to help. She tried hard to optimize processes, develop mea-
sures, and manage human assets—to do business by the numbers, the management 
consultant way. The only problem, she found, is that businesses are run by people, 
not formulas and scorecards. And people don’t follow the formulas. 

From strategy development to process improvement, target metrics, talent manage-
ment, leadership competencies, and more, Phelan dissects a whole range of consult-
ing treatments for unhealthy companies and shows why they’re essentially fad diets: 
superficial would-be fixes that don’t result in any lasting improvement and can actu-
ally cause serious damage. But consultants don’t seem to notice. If reality doesn’t 
conform to the theories, they conclude, something must certainly be wrong—with 
reality. People aren’t trying hard enough to make the theories work.

Using tragicomic tales from her many years as a consultant, Phelan exposes pre-
cisely how various management fads fail when taken from the printed page to the 
actual working world. The solution is not as glamorous as applying the management 
model du jour, just more effective. Over and over, Phelan found that there’s simply 
no substitute for taking the time to understand the unique dynamics of an organiza-
tion, talking to the people who run it—on every level, not just in the C-suites—and 
getting them to work together better. 

With a mix of cleared-eyed business analysis, heart-wrenching stories, and hard-won 
lessons for both potential consulting victims and even consultants themselves, this 
book is impossible to put down and impossible to ignore. Karen Phelan offers the 
perfect antidote to years of management malpractice.

Karen Phelan is a cofounder of Operating Principals Consulting and writes the  
Business Realist management blog. A former engineer with both bachelor’s and 
master’s degrees from MIT, she has spent more than a dozen years as a consultant 
with Deloitte and Gemini Consulting (now Ernst & Young). She has also held senior 
positions at Pfizer, Johnson & Johnson, and Iris Software, where she was vice  
president of consulting and implementation.

Henry Mintzberg
Managers Not MBAs
A Hard Look at the Soft 
Practice of Managing and 
Management Development
$20.95, paperback 
ISBN 978-1-57675-351-4
PDF ebook,  
ISBN 978-1-57675-511-2

Devora Zack
Managing for People 
Who Hate Managing
Be a Success by Being 
Yourself
$17.95, paperback 
ISBN 978-1-60994-573-2
PDF ebook,  
ISBN 978-1-60994-574-9
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Don Maruska and Jay Perry
Foreword by James Kouzes

Take Charge of Your Talent
Three Keys to Thriving in Your Career, Organization, and Life

Makes expert talent development techniques available to everyone, 
not merely designated “high potentials” 

Offers guidance gleaned from the authors’ decades of experience, as 
well as the latest neuroscience and psychological research on how to 
elevate performance

Presents a wealth of powerful techniques and practical exercises 

Unrealized potential is rampant in today’s workplace—if you’re frustrated, you’re not 
alone. Even top performers say that 30 to 40 percent of their talent lies untapped, 
according to surveys by Don Maruska and Jay Perry. A Gallup survey found that 
only 29 percent of all US employees felt engaged by their work, costing employers 
an estimated $400 to $500 billion a year. Company-sponsored talent development 
programs can help, but they can’t reach everyone. 

The good news is you have the power to develop your own talent, without waiting 
for someone else to give you the thumbs up. 

Take Charge of Your Talent presents three keys that you can use to determine your 
own career destiny. You’ll begin by gaining a fresh perspective on your aspirations 
and opportunities through a carefully structured conversation with your chosen Tal-
ent Catalyst—a coworker, relative, or friend. Then you’ll discover a host of ways to 
accelerate through obstacles, keep your hopes and energy high, and turn challenges 
into opportunities. Finally, you’ll put it all together and transform your knowledge 
and skills into tangible assets and a personal brand that give you room to grow and 
multiply the payoffs for yourself and your organization.

“Maruska and Perry’s book shows us how we can harness our talents in ways that 
expand our horizons, ramp up our ability to bring out our best, and energize those 
around us in the same way. Indispensable.”

—Michael Ray, coauthor of Creativity in Business, author of The Highest Goal,  
and professor emeritus, Stanford Business School

Don Maruska is the founder and CEO of three Silicon Valley companies and recipient 
of the National Innovators Award. He also has coached senior managers and teams 
in firms such as Wells Fargo, Accenture, Blue Shield, Intel, and Microsoft, as well as 
government agencies, nonprofits, and regional and local government organizations. 
He is the author of How Great Decisions Get Made. 

Jay Perry is one of the founders of Coach University and the International Coach 
Federation. He has worked with executives at blue-chip companies such as AT&T, 
GlaxoSmithKline, Genentech, Avaya, Shell, and Schlumberger. For twelve years, he 
was president of AIP, Inc., a training and consulting company for performing artists.

Beverly Kaye and  
Sharon Jordan-Evans
Love It, Don’t Leave It
26 Ways to Get What You 
Want at Work
$19.95, paperback 
ISBN 978-1-57675-250-0
PDF ebook 
ISBN 978-1-57675-875-5

John Izzo, PhD
Stepping Up
How Taking Responsibility 
Changes Everything
$16.95, paperback 
ISBN 978-1-60994-057-7
PDF ebook 
ISBN 978-1-60994-058-4



You might also enjoy

4 Berrett-Koehler Publishers

BK Currents

Peter G. Brown and  
Geoffrey Garver
Right Relationship
Building a Whole Earth 
Economy
$16.95, paperback 
ISBN 978-1-57675-762-8
PDF ebook 
ISBN 978-1-57675-855-7

Danny Kennedy
Rooftop Revolution
How Solar Power Can Save 
Our Economy—and Our 
Planet—from Dirty Energy
$17.95, paperback 
ISBN 978-1-60994-664-7
PDF ebook 
ISBN 978-1-60994-665-4

Publication date: January 2013
$19.95, paperback, 256 pages
6" x 9"
ISBN 978-1-60994-805-4
PDF ebook, ISBN 978-1-60994-806-1
Current Affairs/Economics
Rights: world

Rob Dietz and Dan O’Neill
Foreword by Herman Daly

Enough Is Enough
Building a Sustainable Economy in a World of  
Finite Resources

Describes why never-ending economic growth is not possible and 
why the pursuit of growth is no longer improving people’s lives

Lays out a visionary but realistic alternative to the perpetual pursuit 
of more—an economy where the goal is enough

Offers practical and hopeful solutions to the great economic, 
environmental, and social problems of our times

We’ve outpaced our planet. Signs are everywhere. Of the 7 billion people who  
live on the earth, 2.7 billion struggle to live on less than $2 per day. Four hundred 
ocean zones are completely devoid of life. We use eleven times as much energy  
as we did just fifty years ago. More of the same is clearly not sustainable.

But what can we do? In Enough Is Enough, Rob Dietz and Dan O’Neill urge us  
to shift our focus from the symptoms to the cause: the pursuit of never-ending eco-
nomic growth. Since we live in a world of finite resources, we must change  
our economic goal from the madness of more to the wisdom of enough. 

What sets this book apart is its focus on the solution: a prosperous and stable 
steady-state economy. Dietz and O’Neill describe the features of this economy and 
explore specific strategies to limit resource use, stabilize population, achieve a fair 
distribution of income and wealth, reform the financial system, reduce unemploy-
ment, and more—all with the aim of maximizing long-term well-being instead of 
short-term profits. They also provide advice for changing consumer behavior and 
shifting the political conversation away from the misguided pursuit of economic 
growth and toward the things that really matter to people.

Ultimately, this book offers more than just a survival strategy. By eliminating the 
waste and excess that have put the planet in peril, people can lead healthier and 
happier lives. Filled with fresh ideas and surprising optimism, Enough Is Enough  
is the primer for achieving genuine prosperity and a hopeful future for all.

“This lucid, informed, and highly constructive book shows that with the will to act, 
solutions can be found to build a steady-state economy geared to meeting human 
needs.”

—Noam Chomsky

Rob Dietz is the editor of the Daly News and the former director of CASSE (Center 
for the Advancement of the Steady State Economy). He has degrees in both  
environmental science and economics.

Dan O’Neill is a lecturer in ecological economics at the University of Leeds and  
the chief economist for CASSE. He holds a doctorate in ecological economics and  
a master of environmental studies degree.
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Chuck Collins
99 to 1
How Wealth Inequality Is 
Wrecking the World and 
What We Can Do About It
$15.95, paperback
ISBN 978-1-60994-592-3
PDF ebook
ISBN 978-1-60994-593-0

Marjorie Kelly
Owning Our Future
The Emerging Ownership 
Revolution
$19.95, paperback 
ISBN 978-1-60509-310-9
PDF ebook 
ISBN 978-1-60509-311-6

Publication date: February 2013 
$27.95, hardcover, 288 pages 
6#/8" x 9!" 
ISBN 978-1-60994-296-0 
PDF ebook, ISBN 978-1-60994-297-7 
Current Affairs/Economics 
Rights: English world

Bernard Lietaer and Jacqui Dunne
Foreword by John Perkins, author of Confessions of  
an Economic Hit Man

Rethinking Money
How New Currencies Turn Scarcity into Prosperity

Describes an innovative way ordinary people are creating solutions 
to address a wide variety of problems globally

Reveals both the devastation caused by our current money system 
and ways new currencies are being designed to repair that damage 

Coauthored by one of the world’s leading experts in money systems 
and an award-winning journalist

There is a way—in fact, there are thousands of ways—to solve not only our recurring 
fiscal crises but our ongoing social and ecological debacles as well. Solutions are 
already in place where terrible problems once existed. The changes came about  
not through increased conventional taxation, enlightened self-interest, or govern -
ment programs but by people simply rethinking the concept of money. With this  
restructuring, everything changes. 

In this visionary book, Bernard Lietaer and Jacqui Dunne explore the origins of our 
current monetary system—built on bank debt and scarcity—revealing the surpris-
ing and sometimes shocking ways its unconscious limitations give rise to so many 
serious problems. But there is hope. The authors present stories of ordinary people 
and their communities using new money, working in cooperation with national 
currencies, to strengthen local economies, create work, beautify cities, and provide 
education—and so much more is possible. These real-world examples are just the 
tip of the iceberg—over 4,000 cooperative currencies are already in existence.

The book provides remedies for challenges faced by governments, businesses, non-
profits, local communities, and even banks. It demystifies a complex and critically 
important topic and will strike a deep chord with readers eager to find innovative, 
meaningful solutions that will do far more than restore prosperity—it will provide  
the framework for an era of sustainable abundance.

“This stunning book should be required reading for every person who wants a world 
that works and a sustainable future for all of life.”

—Lynne Twist, author of The Soul of Money 

Bernard Lietaer has been a leader in the field of money and money systems for 
more than thirty years as a central banker, a fund manager, a university professor, 
and a consultant. In 1992, BusinessWeek named him “the world’s top currency 
trader.” A codesigner of the European Currency Unit—the precursor to the euro— 
he is currently a research fellow at the Center for Sustainable Resources at the  
University of California, Berkeley. 

Jacqui Dunne is an award-winning journalist and the founder and CEO of Danu  
Resources, an emerging leader in helping entrepreneurs develop technologies  
and initiatives that restore the earth.
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Mel Silberman, Ph.D., with 
Freda Hansburg, Ph.D.
Working PeopleSmart
Developing Your  
Interpersonal Intelligence
$20.95, paperback 
ISBN 978-1-57675-091-9
PDF ebook 
ISBN 978-1-60994-166-6

Barbara McAfee
Full Voice
The Art and Practice of 
Vocal Presence
$18.95, paperback 
ISBN 978-1-60509-922-4
PDF ebook 
ISBN 978-1-60509-923-1

Publication date: March 2013 
$18.95, paperback, 256 pages 
5"" x 8"" 
ISBN 978-1-60994-743-9
PDF ebook, ISBN 978-1-60994-744-6
Business/Personal Growth
Rights: world

Carol A. Fleming, PhD

It’s the Way You Say It
Becoming Articulate, Well-Spoken, and Clear 
Second Edition

By the author of the bestselling audiobook The Sound of Your Voice 
(over 180,000 copies sold)

Helps readers improve every aspect of verbal communication—and 
even nonverbal communication

Filled with scores of simple, practical, immediately useful exercises

The best, most direct way you convey your intelligence, expertise, professionalism, 
and personality to other people is through talking to them. And fairly or not, people 
form judgments about you based not only on what you say but on how you say it. 
This is particularly true in business situations, where first impressions really count. 
You may have only a few minutes to interview for a job, pitch your services,  
describe your business plan, or close a sale. 

But most people have no idea what they sound like. And even if they do, they don’t 
think they can change it. They assume it’s something they’re born with, as immu-
table as height. But it’s not. It’s the Way You Say It is a thorough, nuts-and-bolts 
guide to becoming aware and taking control of how you communicate with others. 

Carol Fleming provides detailed advice and scores of exercises for understanding 
how others hear you and for dealing with specific speech problems like talking too 
fast, too high, too soft, and so on. But she goes far beyond that to home in on the 
more subtle aspects of vocal communication. She shows how to vary your vocal 
patterns to make your speech more dynamic and compelling, use grammar and 
vocabulary to increase your clarity and impact, and reinforce your message with 
nonverbal cues. An entire section of the book focuses on communication issues in 
the workplace—interviews, presentations, voice mail, and more. She puts a human 
face on her advice through vivid before-and-after stories of forty men and women 
who came to her for help. 

No matter how brilliant you are, if you can’t communicate well you’ll be stymied  
at every turn, on the job and off. Like it or not, your voice is you. Carol Fleming  
gives you the tools you need to make your voice an effective instrument not just for 
conveying information but for conveying the essence of who you are to the world.

“No other skills will position you ahead of your competition as much as good  
speaking and presentation skills. No book approaches the depth and breadth of  
Dr. Carol Fleming’s It’s the Way You Say It.”

—Patricia Fripp, CSP, CPAE, keynote speaker, executive speech coach,  
and president of Fripp & Associates

Carol A. Fleming, PhD, is a speech pathologist and a personal communication 
coach with thirty years of experience working with thousands of clients from  
all walks of life. She is the founder of the Sound of Your Voice, a consultancy  
specializing in vocal development and communication training.
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Bill George and Doug Baker
True North Groups
A Powerful Path to 
Personal and Leadership 
Development
$17.95, paperback 
ISBN 978-1-60994-007-2
PDF ebook 
ISBN 978-1-60994-008-9

Ken Blanchard and  
Mark Miller
Great Leaders Grow
Becoming a Leader for Life
$22.95, hardcover 
ISBN 978-1-60994-303-5
PDF ebook 
ISBN 978-1-60509-695-7

Publication date: March 2013 
$19.95, paperback, 224 pages 
6" x 9" 
ISBN 978-1-60994-644-9
PDF ebook, ISBN 978-1-60994-645-6
Business/Leadership
Rights: world

Steven Snyder
Foreword by Bill George, author of True North 

Leadership and the  
Art of Struggle
How Great Leaders Grow through Challenge and Adversity 

Offers proven strategies and tactics to help guide leaders through 
difficult or challenging situations 

Features powerful first-person stories from leaders who have 
mastered the art of struggle 

Written by an experienced leader and executive coach who worked 
directly with Bill Gates at Microsoft in its early years

Leadership and the Art of Struggle shatters leadership myths to reveal a new  
understanding of how exceptional leaders grow from adversity. The image that  
effective leaders guide their organizations on perpetually smooth journeys defies  
reality. Leadership is often a struggle, and yet strong taboos keep us from talking 
openly and honestly for fear of looking weak and seeming to lack confidence. 

Exceptional leaders intuitively understand the paradox. They know it’s precisely 
struggle that unlocks the potential for the greatest growth. These leaders embrace 
struggle as an opportunity for learning, as an art to be mastered.

Using real-life stories drawn from his research studying 151 episodes of leadership 
struggle, as well as from his experiences at Microsoft, as a CEO, and as an execu-
tive coach, Steven Snyder derives mastery strategies for welcoming struggle as an 
integral part of your leadership journey. To help you implement these strategies,  
he offers a host of unique tools and specific, hands-on practices. You’ll learn how  
to cultivate the best mindset for confronting challenges, explore multiple tactics  
for dealing with struggle, and keep your energy high so you can continue to learn 
and grow. 

Leadership and the Art of Struggle begins a new conversation about leadership.  
The very striving to make important human values real and effective is core to  
the practice of leadership. By mastering the art of struggle, leaders meet life’s  
challenges and adversities, focusing their energies on what matters most.

“This book provides you with the opportunity to learn from Snyder’s remarkable  
wisdom. It is a living guide that you can return to time and time again.”

—Bill George, former CEO, Medtronic; Professor of Management Practice,  
Harvard Business School; and author of True North and True North Groups

Steven Snyder is founder of the Snyder Leadership Group, a leadership develop  -
ment consulting firm. He is also an executive fellow in leadership at the University  
of St. Thomas in Minnesota. Snyder was an early executive at Microsoft, where  
he managed the company’s relationship with IBM and was the general manager of 
a business unit. Later, Snyder became CEO of the Internet startup Net Perceptions, 
where he won the World Technology Award for Commerce. 
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Jack Foster
How to Get Ideas
New Expanded Edition
$20.95, paperback
ISBN 978-1-57675-430-6
PDF ebook
ISBN 978-1-60509-301-7

Mark Levy
Accidental Genius
Using Writing to Generate 
Your Best Ideas, Insight, 
and Content, Second 
Edition
$17.95, paperback
ISBN 978-1-60509-525-7
PDF ebook
ISBN 978-1-60509-651-3 

Publication date: April 2013
$17.95, paperback, 192 pages
5"" x 8""
ISBN 978-1-60994-809-2 
PDF ebook, ISBN 978-1-60994-810-8 
Personal Development
Rights: world

Charles Kiefer and Malcolm Constable

The Art of Insight
How to Have More Aha! Moments 

Shows how to have insights when you need them, instead of  
as an occasional welcome surprise 

Packed with real-world business and personal examples and  
hands-on exercises, including access to a full-featured companion 
website

Offers a flexible, creative process, not a rigid set of rules

We have all experienced it: the jolt of an insight arriving like a thunderclap, the 
metaphorical light bulb over your head as you drive to work, take a shower, or  
unload the dishwasher. These all-too-elusive “aha moments” come sporadically  
and without warning. But what if insights could be accessed more reliably in  
everyday life? Charles Kiefer and Malcolm Constable have the tools to make this 
possibility a reality. 

Based on the authors’ years of research, reflection, and experiences with colleagues, 
friends, and business clients, The Art of Insight presents practical methods for 
recognizing and cultivating an Insight State of Mind. All too often, decision making 
is a forced experience that promotes recycling of old ideas and old ways of think-
ing. Kiefer and Constable’s Insight Thinking methods are designed to foster fresh 
thoughts and perspectives. But this is not a rigid set of rules—it’s a creative pursuit. 
Guided by their user-friendly practices and helpful exercises—both in the book and 
online—you’ll develop your own personal approach to cultivating a mindset where 
insights come readily so that new or longstanding problems are solved with confi-
dence and ease. 

It is the simple truth that one insight can change your life, and the next can change 
your organization or even the world. A go-to-guide that can make the complicated 
effortless, The Art of Insight offers a path to becoming a more effective thinker and 
decision maker.

“Conventional wisdom holds the generation of insights to be an elusive and mysteri-
ous process. Kiefer and Constable turn conventional wisdom on its head with this 
marvelous addition to the library of all those devoted to improving the quality of  
their thinking.”

—Len Schlesinger, President, Babson College, and former Vice Chairman,  
Limited Brands

Charles Kiefer is the founder of Innovation Associates, which is dedicated to helping 
large organizations innovate. Together with cofounder Peter Senge—whose landmark 
bestseller The Fifth Discipline was based on IA’s work—Kiefer created the concept 
of the learning organization. He is a graduate of MIT with degrees in physics and 
management. 

Malcolm Constable has worked in management consulting and commercial real 
estate and is the founder of Insight Golf, a consulting firm that teaches practices  
that improve decision making and executive performance in both business and golf. 
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Kim Cameron
Positive Leadership
Strategies for  
Extraordinary Performance, 
Second Edition
$18.95, paperback 
ISBN 978-1-60994-566-4
PDF ebook 
ISBN 978-1-60994-567-1

Bob Johansen
Leaders Make the Future
Ten New Leadership Skills 
for an Uncertain World, 
Second Edition
$29.95, hardcover
ISBN 978-1-60994-487-2
PDF ebook
ISBN 978-1-60994-488-9

Publication date: April 2013
$19.95, hardcover, 120 pages
5"" x 8""
ISBN 978-1-60994-904-4
PDF ebook, ISBN 978-1-60994-905-1
Business/Leadership
Rights: world
Copublished with the Center for  
 Creative Leadership

Robert E. Kaplan and Robert B. Kaiser

Fear Your Strengths 
What You Are Best at Could Be Your Biggest Problem

Takes on the “play to your strengths” fad to show how your  
strengths can actually betray you

Features tools for keeping your strengths in balance as well as 
numerous examples of executives from varied backgrounds and 
companies

Published in collaboration with the Center for Creative Leadership,  
a top-ranked, global provider of executive and leadership education

Once you’ve discovered your strengths, you need to discover something else: your 
strengths can work against you. You can have too much of a good thing. 

Many leaders know this on some intuitive level, and they see it in others. But they 
don’t see it as clearly in themselves. Mainly, they think of leadership development  
as working on their weaknesses. No wonder. The tools used to assess managers are 
not equipped to pick up on overplayed strengths. Nowhere in most assessments is 
there language or diagnostics that can reveal when someone is overdoing it.

Nationally recognized leadership experts Bob Kaplan and Rob Kaiser have conducted 
thousands of assessments of senior executives designed to determine when their 
strengths are betraying them. They draw on their data to identify four fundamental 
leadership qualities, each positive in and of itself but each of which, if overempha-
sized, can seriously compromise your effectiveness. Most leaders, they’ve found, are 
“lopsided”—they favor certain qualities to the exclusion of others without realizing  
it. The trick is to keep all four in balance.

Consider Steve Jobs, who was fired from Apple because of his lopsided emphasis  
on grand strategic vision. It was when he returned and corrected that lopsidedness—
exemplified in his mantra “real artists ship”—that Apple became the powerhouse it 
is today.

Fear Your Strengths provides tools to help you become aware of your leadership 
leanings and excesses and provides insights for combatting the mindset that encour-
ages them. It offers a practical psychology of leadership, a better way for leaders to 
calibrate their performance, one that is truer to the realities of managerial work. 

Robert E. Kaplan is founding partner of Kaplan DeVries Inc., a foremost consulting 
and research firm that specializes in assessment for selection and development.

Robert B. Kaiser is president of Kaiser Leadership Solutions and a thought leader 
with over 150 publications and presentations to his credit. 

Kaplan and Kaiser are the authors of The Versatile Leader and codevelopers of the 
Leadership Versatility Index, a patented assessment tool.

The Center for Creative Leadership is a top-ranked global provider of executive edu-
cation that annually serves more than 20,000 individuals and 2,000 organizations, 
including more than 80 of the Fortune 100 companies. 



BK Life

10 Berrett-Koehler Publishers

You might also enjoy

David McNally and  
Karl D. Speak
Be Your Own Brand
Achieve More of What 
You Want by Being More 
of Who You Are, Second 
Edition
$19.95, paperback
ISBN 978-1-60509-810-4
PDF ebook
ISBN 978-1-60509-811-1

Devora Zack
Networking for People 
Who Hate Networking
A Field Guide for Intro-
verts, the Overwhelmed, 
and the Underconnected
$17.95, paperback
ISBN 978-1-60509-522-6
PDF ebook
ISBN 978-1-60509-607-0

Publication date: April 2013
$17.95, paperback, 168 pages
5"" x 8""
ISBN 978-1-60994-562-6
PDF ebook, ISBN 978-1-60994-563-3
Personal Development/Business
Rights: world

Jennifer B. Kahnweiler, PhD 

Quiet Influence
The Introvert’s Guide to Making a Difference

The first book to identify six unique strengths that can make 
introverts powerful influencers

Includes quizzes, exercises, and worksheets for putting quiet 
influencer methods into practice on a daily basis

Features interviews with and examples of real-life quiet influencers 

Introverts may feel powerless in a world where extroverts seem to rule, but there’s 
more than one way to have some sway. As Jennifer Kahnweiler proves in this much-
needed book, introverts can be highly effective influencers when, instead of trying to 
act like extroverts, they use their natural strengths. Kahnweiler shows how you can 
use those strengths to challenge the status quo, provoke new ways of thinking, effect 
change, and inspire others to move forward. 

Kahnweiler identifies six unique strengths introverts have:
 The periods of solitude that introverts crave provide them  

with a powerful source of creativity and self-awareness. 
 Careful preparation, which makes introverts feel more comfortable, 

also makes them very knowledgeable and able to anticipate objections. 
 Introverts’ preference for writing over speaking enables them to influence 

others through deep, authentic, well-developed arguments. 
 Introverts are great listeners—they’d rather listen than talk—

which is a crucial skill for establishing rapport and mutual understanding.
 Introverts don’t like small talk, but they excel at the  

serious, purpose-driven, one-on-one interactions vital for winning people over.
 Oversharing doesn’t appeal to introverts online 

any more than it does offline, so they naturally use social media in a thoughtful, 
and more effective, way.

Kahnweiler includes a Quiet Influence Quotient quiz to measure how well you’re  
using these six strengths now. Then, through questions, tools, exercises, and real-
world examples, she helps you increase your mastery of these strengths. 
Influence is the must-have guide to deeper insight and greater impact that introverts 
have been waiting for and that extroverts can learn from.

“This extraordinary book shows that you don’t have to raise your volume to have  
a voice.”

—Susan Cain, author of  
Can’t Stop Talking

Jennifer B. Kahnweiler, PhD, CSP, is an international speaker and executive coach 
specializing in developing introverted leaders. Her clients include GE, NASA, Turner 
Broadcasting, and the CDC. She is the author of The Introverted Leader.
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Bill Treasurer
Courage Goes to Work
How to Build Backbones, 
Boost Performance,  
and Get Results
$26.95, hardcover
ISBN 978-1-57675-501-3
PDF ebook
ISBN 978-1-57675-982-0

Jeffrey Sugerman,  
Mark Scullard, and  
Emma Wilhelm
The 8 Dimensions  
of Leadership
DiSC® Strategies for 
Becoming a Better Leader
$22.95, paperback
ISBN 978-1-60509-955-2
PDF ebook
ISBN 978-1-60509-956-9

Publication date: April 2013
$19.95, paperback, 168 pages
5"" x 8""
ISBN 978-1-60994-200-7
PDF ebook ISBN 978-1-57675-587-7
Business/Personal Development
Rights: world

Jennifer B. Kahnweiler, PhD
Foreword by Douglas R. Conant, Former CEO of  
Campbell Soup Company and CEO, ConantLeadership

The Introverted Leader
Building on Your Quiet Strength 
Reissued with a New Foreword

Offers a straightforward four-step process for succeeding in the 
extroverted business world

Includes a unique Introverted Leader Quiz to help you get started

Filled with inspiring personal stories 

In our outgoing, type A business culture, introverts can feel excluded, overlooked,  
or misunderstood, their reticence mistaken for reluctance, arrogance, or even lack  
of intelligence. But Jennifer Kahnweiler shows that not only can introversion be  
managed, it can even be a source of strength. Ask Bill Gates and Warren Buffett, 
two of the leaders she cites as shy introspectives who have developed ways to  
thrive in a challenging environment.

It is estimated that as many as 40 percent of executives are introverted to at least 
some extent. Based on conversations with over 100 of these men and women, 
Kahnweiler lays out a progressive four-step strategy for succeeding in an extroverted 
world. First, preparation: carefully devise a game plan for any potentially anxiety-
producing situation. Then, presence: knowing that you’re prepared, be completely 
focused on the present moment or activity. Next, push: with a firm foundation of 
preparation and presence, go beyond your comfort zone. And finally, practice,  
practice, practice.

After a revealing Introverted Leader Quiz to help you deepen your understanding  
of where focused improvement will produce maximum results, Kahnweiler shows  
exactly how to apply the four Ps approach in six areas that are particularly difficult 
for introverts, such as public speaking, heading up projects, participating in meet-
ings, and more. The goal, she emphasizes, is not personality change—you work 
with who you are, not against it. In fact, she shows that introversion can actually 
be a plus in areas like listening skills and written communication. But as a result of 
reading this book, leaders and aspiring leaders who find it intimidating to be around 
people will learn to embrace the experience, rather than see it as something to be 
avoided or endured, and as a result advance their careers and contribute more fully 
to their organizations.  

“Finally, a book that recognizes the immense value that introverts bring to the work-
place. You will learn how to lead with quiet confidence through powerful personal 
examples and practical tools.” 

—Daniel H. Pink, author of A Whole New Mind

Jennifer B. Kahnweiler, PhD, CSP, is an international speaker and executive coach 
specializing in developing introverted leaders. Her clients include GE, NASA, Turner 
Broadcasting, and the CDC. She is the author of The Introverted Leader.
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Dianna Booher
Creating Personal  
Presence
Look, Talk, Think, and Act 
Like a Leader
$15.95, paperback
ISBN 978-1-60994-011-9
PDF ebook
ISBN 978-1-60994-012-6

Ira Chaleff
The Courageous  
Follower
Standing Up to and for  
Our Leaders, Third Edition
$22.95, paperback
ISBN 978-1-60509-273-7 
PDF ebook
ISBN 978-1-60509-274-4

Publication date: April 2013
$24.95, paperback, 216 pages
color photos throughout, 5"" x 8""
ISBN 978-1-60994-896-2
PDF book, ISBN 978-1-60994-901-3
Business/Self-Help
Rights: world

Frederick Gilbert
Foreword by Scott McNealy, Founder and Former CEO  
of Sun Microsystems and Chairman of Wayin

Speaking Up
Surviving Executive Presentations, Second Edition

The first book to focus on presenting to senior management— 
people with very specific expectations and requirements and the 
power to make or break careers 

Draws on interviews with more than fifty C-level executives

Includes nine chapters containing QR codes for free videos on  
the chapter topics

“There are two times when you are alone in life: one is when you die, and the other  
is when you present to senior management.”

—Rick Wallace, CEO, KLA-Tencor 

If you are in middle management, you live with daily ambiguity, lack of control,  
and even chaos. To get anything done, you must present your ideas to decision  
makers, and those presentations can be brutal. Careers and projects can come un-
wound in a matter of minutes if a presenter at the top level doesn’t know the rules. 

Fear in the middle creates fog at the top, and bad decisions are made. The stakes 
are high but the rules are utterly unclear. Or at least they used to be. 

 is an indispensable resource for anyone who needs to know how to 
present to those higher up the chain. It offers revelatory insights into the minds  
of the men and women at the top—information that is crucial to understanding  
what they’re looking for from presenters. Tactics and techniques that work well  
with peers, subordinates, and immediate supervisors may actually work against  
you when presenting up the chain. 

Psychologist and coach Frederick Gilbert shows why these high-level presenta-
tions are about one thing: delivering information to help extremely talented, highly 
stressed people make good decisions—fast. 

Gilbert focuses on three simple rules for “speaking up”: (1) know the people,  
(2) get to the point, and (3) improvise. Based on ten years of research and hundreds 
of interviews, Gilbert’s book is unique in featuring extensive comments from execu-
tives explaining exactly what they want and don’t want in a presentation, as well  
as midlevel managers’ stories of triumphs and tragedies and what they learned as  
a result. This a must-read book for surviving high-stakes meetings.

“I wish I had access to these insights when I was on the other side of the table.  
Now I will recommend this book to my entire management team.”

—John Kispert, CEO, Spansion

Frederick Gilbert is founder and chairman of PowerSpeaking, Inc. He has coached 
more than 200 senior-level leaders. Before opening his firm, he held management 
positions with Hewlett-Packard and Amdahl corporations in Silicon Valley.
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Frederick A. Miller and 
Judith H. Katz
The Inclusion  
Breakthrough
Unleashing the Real Power 
of Diversity
$27.95, paperback
ISBN 978-1-57675-139-8
PDF book
ISBN 978-1-60509-427-4

Judith H. Katz and  
Frederick A. Miller
Be BIG
Step Up, Step Out, Be Bold
$14.00, paperback
ISBN 978-1-57675-452-8
PDF ebook
ISBN 978-1-57675-784-0

Publication date: April 2013
$18.95, paperback, 168 pages
5!" x 9!"
ISBN 978-1-60994-798-9
PDF ebook, ISBN 978-1-60994-802-3
Business/Leadership
Rights: world

Judith H. Katz and Frederick A. Miller

Opening Doors to Teamwork 
and Collaboration
4 Keys That Change Everything

Four simple, proven steps that fundamentally change the quality  
and nature of workplace interactions

An easy-to-use guide that will help people at every organizational 
level work together more productively

Written by two pioneers in workforce transformation

Your people might be your organization’s greatest assets, but their interactions with 
one another are what determine the quality and the quantity of their contributions. 
Too many neglect this basic truth and fail to create the sense of excitement, energy, 
and shared mission that occurs when people truly join together.

In this concise, engaging book, Judith Katz and Fred Miller describe four decep-
tively simple behavioral guidelines that fundamentally change the way people work 
together: 
  Lean into Discomfort: Encourage yourself and others to move beyond comfort 
zones, speak up, do new things, and grow.

  Listen as an Ally: Work to understand and build on others’ ideas instead of  
sitting in judgment of them.

  State Your Intent and Intensity: Why make them guess? Let people know how 
committed you are to your ideas. 

  Share Your Street Corners: Actively seek out others’ perspectives to see all sides 
of the story.

Katz and Miller show exactly how to put each of these behaviors into practice and 
offer examples demonstrating the extraordinary impact these concepts have had  
in building greater trust, understanding, and collaboration. This book is for any  
individual or team from the shop floor to the executive suite in search of higher 
performance, greater collaboration, and game-changing leaps forward in speed and 
quality of decision making, problem solving, and the ability to create breakthroughs. 

“A laser beam on what makes work and all other relationships work—practical,  
usable, very specific, and still profound.”

—Peter Block, author of Flawless Consulting, Stewardship, The Answer to How Is Yes, 
and Community

Judith H. Katz and Frederick A. Miller are executive vice president and CEO,  
respectively, of the Kaleel Jamison Consulting Group, Inc. (KJCG). KJCG’s clients 
include many Fortune 100 companies, governmental agencies, and not-for-profits. 
Katz and Miller are the authors of The Inclusion Breakthrough and Be BIG. They 
were named Legends of Diversity by the International Society of Diversity and  
Inclusion Practitioners in 2011.
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Peter Barnes
Capitalism 3.0
A Guide to Reclaiming  
the Commons
$22.95, hardcover
ISBN 978-1-57675-361-3

Jeffrey D. Clements
Corporations Are Not 
People!
Why They Have More 
Rights Than You Do and 
What You Can Do About It
$17.95, paperback
ISBN 978-1-60994-105-5
PDF ebook
ISBN 978-1-60994-106-2

Publication date: April 2012
$16.95, paperback, 144 pages
5"" x 8""
ISBN 978-1-60994-833-7
PDF ebook, ISBN 978-1-60994-834-4
Current Affairs
Rights: world

Jonathan Rowe 
Edited by Peter Barnes
Foreword by Bill McKibben, Afterword by David Bollier

Our Common Wealth
The Hidden Economy That Makes Everything Else Work

Identifies an essential but overlooked and endangered sector of  
our economy 

Beautifully written—clear, accessible, poetic

Filled with examples of what can be done to protect, nurture,  
and share our common wealth 

A huge part of our economy is invisible, invaluable, and under siege. “The com-
mons” is a term that denotes everything we share as opposed to own privately. 
Some parts of the commons are gifts of nature: the air and oceans, the web of  
species, wilderness, and watersheds. Others are the product of human creativity  
and endeavor: sidewalks and public squares, the Internet, our languages, cultures, 
technologies, and infrastructure. In graceful and down-to-earth prose, Jonathan 
Rowe illuminates the scale and value of the commons, its symbiotic relationship 
with the rest of the economy, its importance to our personal and planetary well-
being, and how it is threatened by privatization and neglect.

Rowe also describes a growing movement to recognize and defend the commons 
on many fronts: community initiatives, legal actions, and visionary proposals such 
as a “sky trust” to charge polluters and distribute the proceeds to all of us. Simple 
gestures can be powerful too: Rowe relates how he set some benches in a vacant  
lot and watched a public gathering space take shape.

For decades, people have defended the commons and not known it. They’ve battled 
pollution, development, corporate marketing assaults on their kids, and many other 
attacks on common wealth. What’s been missing is a story that unifies all these 
seemingly unrelated battles with the force of a powerful idea. This is what Jonathan 
Rowe provides in this thought-provoking book. 

“It’s not too much to say that our future as a species requires grasping the ideas  
in this book. . . . In these essays Jon Rowe manages to take a concept most  
people have never really considered and put it in terms that no reasonable reader 
will reject.”

—from the foreword by Bill McKibben, author of The End of Nature

Jonathan Rowe was an editor at the Washington Monthly and a staff writer at  
the Christian Science Monitor. He contributed to Harper’s, the Atlantic Monthly,  
the , the , and a host of other  
publications. He passed away in 2011.

Peter Barnes is a cofounder of Working Assets/Credo and the author of several 
books, including Capitalism 3.0. 



U.S. Orders (800) 929-2929 15

BK Currents

You might also enjoy

Paul Polak
Out of Poverty 
What Works When 
Traditional Approaches Fail
$20.95, paperback
ISBN 978-1-60509-276-8
PDF ebook
ISBN 978-1-57675-548-8

Hugh Sinclair
Confessions of a  
Microfinance Heretic
How Microlending Lost Its 
Way and Betrayed the Poor
$27.95, hardcover
ISBN 978-1-60994-518-3
PDF ebook
ISBN 978-1-60994-519-0

Publication date: May 2013
$29.95, hardcover, 256 pages
6#/8" x 9!"
ISBN 978-1-60994-789-7
PDF ebook, ISBN 978-1-60994-794-1
Current Affairs
Rights: world
Copublished with the George W. Bush  
 Institute

Eric G. Bing and Marc J. Epstein

Pharmacy on a Bicycle
Innovative Solutions for Global Health and Poverty

Offers a creative, entrepreneurial approach to bringing lifesaving 
health care to those who need it most

Features real-world examples of this approach in action around  
the world

Coauthored by a prominent health-care expert and a leading  
business professor

Every three minutes, nearly 50 children under the age of five dies. In the same  
three minutes, 2 mothers lose their lives in childbirth. Every year, malaria kills 
655,000 people, despite the fact that it can be prevented with a mosquito net  
and treated for $1.41.

Sadly, this list goes on and on. Millions are dying from diseases that we can easily 
and inexpensively prevent, diagnose, and treat. Why? Because even though we  
know exactly what people need, we just can’t get it to them. They are dying not 
because we can’t solve a medical problem but because we can’t solve a logistics 
problem. 

In this profoundly important book, Eric Bing and Marc Epstein lay out a solution:  
a new kind of bottom-up health care that is delivered at the source. We need  
microclinics, micropharmacies, and microentrepreneurs located in the remote, 
hard-to-reach communities they serve. By building a new model that “scales down” 
to train and incentivize all kinds of health-care providers in their own villages and 
towns, we can create an army of on-site professionals who can prevent tragedy at  
a fraction of the cost of top-down bureaucratic programs. 

Bing and Epstein have seen the model work, and they provide example after  
example of the extraordinary results it has achieved in Africa, Asia, and Latin 
America. They describe the principles and practices involved in implementing it  
and explain how to apply it to overcome specific health challenges. 

This is a book about taking health care the last mile—sometimes literally—to  
prevent widespread, unnecessary, and easily avoided death and suffering. 
on a Bicycle shows how the same forces of innovation and entrepreneurship that 
work in first-world business cultures can be unleashed to save the lives of millions. 

Eric G. Bing, MD, PhD, MBA, is a senior fellow and director for global health  
at the George W. Bush Institute and a professor at Southern Methodist University.  
He has developed health programs throughout Africa and the Caribbean, has  
received the Alfred Haynes International Health Leadership Award, and is a  
Paul G. Rogers International Health Research Ambassador from Research!America.

Marc J. Epstein is distinguished research professor of management at Jones  
Graduate School of Business at Rice University. He had been a professor at  
Stanford, Harvard, and INSEAD. He leads a yearly trip to Africa to train students  
in poverty work.
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Noah Blumenthal
Be the Hero
Three Powerful Ways to 
Overcome Challenges in 
Work and Life
$15.95, paperback
ISBN 978-1-60994-082-9
PDF ebook
ISBN 978-1-57675-999-8

Brian Tracy
Kiss That Frog!
12 Great Ways to Turn 
Negatives into Positives in 
Your Life and Work
$22.95, hardcover
ISBN 978-1-60994-280-9
PDF ebook
ISBN 978-1-60994-281-6

Publication date: May 2013
$19.95, paperback, 240 pages
5"" x 8""
ISBN 978-1-60994-891-7
PDF ebook, ISBN 978-1-60994-892-4
Personal Growth
Rights: world

Terry Hawkins

Why Wait to Be Great?
It’s Either Now or Too Late

Provides a simple, memorable process for breaking free of whatever 
is holding you back

Features moving and funny stories from the author’s life and from 
people whose lives have been changed by her process

Revised edition of a self-published book that sold 40,000 copies 

We all have things we want to change about ourselves: lose a few pounds, quit 
smoking, get fit, repair our relationships, improve our finances, and so on. But all 
too often the end goal seems too far away from where we are, so we get on the  
“try and fail” roundabout. Why? Because change is hard, even painful. We instinc-
tively avoid pain. And our old ways of behaving are so ingrained, so wired in, that 
we drift back to them without even realizing it. 

What we need—and what Terry Hawkins provides in this inspiring how-to book— 
is a simple, straightforward way to understand what it is that keeps us stuck and  
a simple process for breaking old patterns and substituting new ones so we can 
move forward.

Hawkins takes profound philosophical and neuropsychological concepts and  
renders them in a universally appealing and accessible way. She introduces us  
to two characters who symbolize two ways of being. We can be Pitman, trapped  
in the Pit of Misery, chained to our past, a helpless victim of circumstance. Or  
we can be the superhero Stickman—powerful, courageous, loved, and successful.  
Why Wait to Be Great? explains in plain, simple, and often humorous language 
precisely what feelings, thoughts, and behaviors send us to the pit. And it offers  
an action plan for getting out—concrete steps we can take that will actually make  
us perceive and react to the world in a more positive way. 

Hawkins certainly isn’t promising anyone a trouble-free life—as she shares here,  
she herself had to rise above abuse, poverty, and serious health issues to become 
the successful entrepreneur and mother she is today. In fact, she wants to help 
people “do pain well”—to use difficulties and setbacks as a source of growth, not  
a reason to give up. This wonderfully human and honest book will help you create 
the life you want once and for all. 

“Terry Hawkins is a positive force of nature. Let her enthusiasm and optimistic  
approach to life’s challenges rub off on you as you turn the pages. You’ll be a  
better person for having read this book.”

—Ken Blanchard, coauthor of The One Minute Manager and Great Leaders Grow

Terry Hawkins is CEO of the multinational training organization People in Progress 
Global. She is also a seasoned speaker who has delivered keynotes to organizations 
such as Best Western, Century 21, Easter Seals, Snap-on Tools, Mercedes-Benz 
Financial, and Yum Restaurants International. In 2012, Hawkins won the Radical 
Entrepreneur Award at the Get Radical Women’s Conference.

BK Life
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Franz Metcalf and  
BJ Gallagher
Being Buddha at Work
108 Ancient Truths on 
Change, Stress, Money, 
and Success
$14.95, paperback
ISBN 978-1-60994-292-2
PDF ebook
ISBN 978-1-60994-293-9

Jamie Showkeir and  
Maren Showkeir
Authentic Conversations
Moving from Manipulation 
to Truth and Commitment
$19.95, paperback
ISBN 978-1-57675-595-2
PDF ebook
ISBN 978-1-57675-981-3

 

Publication date: May 2013
$15.95, paperback, 192 pages
5"" x 8"" 
ISBN 978-1-60994-797-2
PDF ebook, ISBN 978-1-60994-801-6
Personal Development/Spirituality  
 in Work
Rights: world

Maren Showkeir and Jamie Showkeir

Yoga Wisdom at Work
Finding Sanity off the Mat and on the Job

The first book to filter the philosophical and spiritual principles of 
yoga—not just the postures—through the lens of work

Questions and suggestions in each chapter help readers set clear 
intentions and develop mindful practices for more meaningful work 

Inspiring stories from practitioners in a variety of professions breathe 
life into the benefits derived from employing yoga’s wisdom in the 
workplace

In the Western world, the yoga practice associated with doing poses on a mat  
benefits millions of devotees every day. Yet few people realize that the physical  
practice is rooted in a larger philosophy offering profound insights that can help 
people confront the complexities of daily life, especially at work. 

Maren and Jamie Showkeir’s unprecedented book brings into crisp focus the full 
range of yoga’s rich, transformational benefits. Based on the traditional Eight Limbs 
of Yoga (the postures, or  are only one limb), it offers straightforward, practi-
cal suggestions on how to integrate yoga’s ancient philosophy and beautiful spiritual 
principles into the modern workplace. 

The Showkeirs know firsthand how yoga’s wisdom can make work—and life— 
more rewarding and worthwhile. They explain each of yoga’s tenets and show how 
a broad, steadfast practice leads to a productive, creative, and energizing work 
environment. The book offers illuminating stories from people in professions such 
as banking, law enforcement, film directing, education, and more. These living 
examples illustrate how yoga’s teachings reduce stress and increase meaning and 
satisfaction at work.

The Showkeirs believe passionately that a physical practice alone will barely scratch 
the surface of yoga’s transformative powers. Much more than a simple how-to book, 
Yoga Wisdom at Work is an invitation to use the Eight Limbs to cultivate the spark 
of the divine that dwells within each of us. Yoga’s precepts offer you the keys for 
staying centered, compassionate, positive, and sane every hour of the day—includ-
ing from nine to five.

“A significant contribution to the body of literature bridging East and West, the 
Showkeirs’ work provides a powerful guide for applying the principles of yoga to 
develop human potential and enhance work satisfaction. Highly recommended.” 

—Howard C. Cutler, MD, coauthor of The Art of Happiness (with the Dalai Lama)

Maren Showkeir and Jamie Showkeir are the principals of henning-showkeir &  
associates, inc., a workplace consulting firm. Maren, a certified yoga teacher, has 
been a committed practitioner for more than fifteen years. Jamie is a longtime  
meditator and developed an asana practice in 2005. They are the coauthors of 
Authentic Conversations.



18 Berrett-Koehler Publishers

You might also enjoy

Louis E. V. Nevaer
Managing Hispanic  
and Latino Employees
A Guide to Hiring, Training, 
Motivating, Supervising, 
and Supporting the Fastest 
Growing Workforce Group
$24.95, paperback
ISBN 978-1-57675-945-5
PDF ebook
ISBN 978-1-57675-972-1

Juana Bordas
Salsa, Soul, and Spirit
Leadership for a  
Multicultural Age,  
Second Edition
$22.95, paperback 
ISBN 978-1-60994-117-8
PDF ebook 
ISBN 978-1-60994-118-5

Publication date: May 2013
$19.95, paperback, 288 pages
6#/8" x 9!" 
ISBN 978-1-60994-887-0
PDF ebook, ISBN 978-1-60994-888-7
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Rights: world

Juana Bordas

The Power of Latino  
Leadership
Culture, Inclusion, and Contribution

Written by a distinguished, much-honored Latina leader, this is  
the first comprehensive book on Latino leadership

Offers ten principles that guide Latino leaders 

Features numerous examples of these principles in action and 
interviews with nine accomplished Latino leaders

Over 50 million Latinos live in the United States, the largest minority group in the 
country. Their numbers grew by 43 percent in the last decade, and it’s estimated 
that by 2050, one in three of the US population will be Hispanic. What does it take 
to lead a varied and vibrant people who hail from twenty-two different countries? 
And what can leaders of all cultures and ethnicities learn from how Latinos lead?

Based on her personal experience, Juana Bordas takes us on a journey to the  
very heart and soul of Latino leadership. She offers ten principles that guide  
Latino leaders and features numerous examples of these principles in action. 

Bordas begins with a concise history of the Latino people, documenting how extraor-
dinarily far Latinos have come—in every sense. Since Latino leadership ultimately 
stems more from who you are than from what official title you hold, Bordas’s first 
three principles describe personal characteristics and qualities that have traditionally 
prepared Latinos to lead their communities. Culture is the soil from which Latino 
leadership grows, so her next two principles touch on common cultural values that 
unify this diverse people. And finally, she brings it all together, offering five action-
oriented principles that animate Latinos’ inclusive, community-oriented, socially 
responsible, and life-affirming approach to leadership.

Bordas includes the voices and experiences of distinguished Latino leaders, vivid 
dichos (traditional sayings) that illustrate aspects of Latino culture, and even notes  
on how the Spanish language itself influences and reflects the Latino worldview.  
This unprecedented and wide-ranging book shows that Latino leadership is indeed 
powerful and distinctive and has lessons that can inform leaders of every background. 

“Juana Bordas’s exploration into the traits of contemporary Latino leaders arrives  
at an important moment for our country. She provides timely insight into Latino  
contributions to our nation’s future and why their influence will continue to  
increase.”

—Arturo Vargas, Executive Director, National Association of Latino Elected  
and Appointed Officials 

Juana Bordas is president of Mestiza Leadership International and vice president 
of the board of the Greenleaf Center for Servant Leadership. She was the founding 
president/CEO of the National Hispana Leadership Institute, a founder and former 
executive director of Mi Casa Resource Center for Women in Denver, and a former 
faculty member of the Center for Creative Leadership. 
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BK Currents

Joseph Jaworski
Source
The Inner Path of  
Knowledge Creation
$26.95, hardcover
ISBN 978-1-57675-904-2
PDF ebook
ISBN 978-1-57675-905-9

C. Otto Scharmer
Theory U
Leading from the Future  
as It Emerges
$31.95, paperback
ISBN 978-1-57675-763-5
PDF ebook
ISBN 978-1-57675-866-3

Publication date: July 2013
$27.95, paperback, 312 pages
6#/8" x 9!"
ISBN 978-1-60509-926-2
PDF ebook, ISBN 978-1-60509-927-9
Business/Current Affairs 
Rights: world

Otto Scharmer and Katrin Kaufer

Leading from the  
Emerging Future
From Ego-System to Eco-System Economies

By the author of the bestselling 

Provides a profound new analysis identifying the underlying causes  
of the economic, social, and spiritual-cultural crises of our time

Offers a practical method that will enable leaders to address key 
challenges and create an economy that generates well-being for all 

We have entered an age of disruption. Financial collapse, climate change, resource 
depletion, and a growing gap between rich and poor are but a few of the signs.  
Collectively, despite our best efforts, we are producing results that nobody wants. 

Having worked in hot spots of societal innovation and conducted interviews with 
thought leaders, innovators, and change makers worldwide, Otto Scharmer and 
Katrin Kaufer argue that we need to jettison the old frames and habits of thought 
left over from the 19th and 20th centuries. Meeting the challenges of this century 
requires updating our economic logic and operating system. 

We must move away from an obsolete “ego-system” awareness that focuses entirely 
on the well-being of the individual—be it a single person, group, organization, or 
country—to an eco-system awareness that emphasizes the well-being of the whole. 
To free ourselves from outmoded ways of perceiving the world, we need the capacity 
to sense and actualize emerging future possibilities, both individually and collective-
ly. Scharmer and Kaufer here describe a method they call presencing (a combination 
of the words presence and sensing). It enables the development of institutional  
innovation and new leadership capacities so leaders can connect to the highest 
future possibility and become part of what brings it about.

Scharmer and Kaufer take readers on a thought-provoking journey filled with  
real-world examples that will help leaders and change makers transform and renew 
business, society, and the self. They present a proven program for developing leader-
ship skills that will bring about innovation in all sectors and create an economy that 
works in more intentional, inclusive, sustainable, and inspired ways. 

Otto Scharmer is a senior lecturer at the Massachusetts Institute of Technology, 
cofounder of the Presencing Institute and the Global Wellbeing and Gross National 
Happiness Lab, chair of the MIT IDEAS program, and a vice chair of the World  
Economic Forum’s Global Agenda Council on New Models of Leadership. He is  
the author of  and a coauthor of .  

Katrin Kaufer is research director at the Presencing Institute and research fellow 
with the MIT CoLab. She has consulted with a variety of organizations, including  
the World Bank and the United Nations Development Programme. Her current 
research focuses on banking and economic transformation. 
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Mike Song, Vicki Halsey, 
and Tim Burress
The Hamster  
Revolution for Meetings
How to Meet Less  
and Get More Done
$19.95, hardcover
ISBN 978-1-60509-007-8
PDF ebook
ISBN 978-1-60509-008-5

Mike Song, Vicki Halsey, 
and Tim Burress
The Hamster  
Revolution
How to Manage Your Email 
Before It Manages You
$15.95, paperback
ISBN 978-1-57675-573-0
PDF ebook
ISBN 978-1-57675-575-4

Publication date: June 2013
$14.95, paperback, 144 pages
5"" x 8"" 
ISBN 978-1-60994-915-0
PDF ebook, ISBN 978-1-60994-916-7
Business
Rights: world

Mike Song

ZIP! Tips
The Fastest Way to Get More Done

Discover amazing, easy-to-learn Outlook, iPad, iPhone, Android,  
and Google tips that will take your performance to the next level

By the bestselling coauthor of The Hamster Revolution  
(over 125,000 copies sold)

Uses an entertaining business fable that makes the tips even  
more fun to learn

Ninety-two percent of all professionals feel overloaded, overwhelmed, and overrun 
by interruptions, email, and tasks. Traditional time management concepts no longer 
work in today’s info-intense, 24-7, always-on work environment. People desperately 
want to zip through tough tasks, jammed in-boxes, and never-ending interruptions, 
but despite their best efforts, they increasingly fall behind and often fail. It’s time to 
fight back and zoom to your goals!

 is an express ticket to productivity nirvana. Mike Song shows you that the 
secret is right at your fingertips—literally. The devices and programs we use every 
day have shortcuts and features that almost nobody knows about and that can save 
you hours of time.  is packed with the very best ways to instantly get more 
done via the world’s most popular technology platforms: Microsoft Outlook, Apple 
iPads and iPhones, and Google Android and Search, to name a few. 

As with his first two bestsellers, Song once again tells the story of Harold, a  
harassed executive who has been going round and round for so long, he’s morphed 
into a hamster. Desperate, he encounters Z—a productivity superhero who uses his 
simple, not-so-secret weapon, ZIP!, to help business hamsters regain their humanity. 

You’ll turn your personal devices into your personal robots, destroy evil time-wasting 
aliens, and master amazing timesaving tips instantly! ZIP! is rocket fuel for careers 
and a spa day for the stressed-out soul. And best of all,  gets the hamster 
in all of us off the wheel once and for all. 

“Boom! It takes guts to teach Microsoft leaders new ways to use our own technology. 
This book exceeded our expectations and had us all zipping along!”

—Chuck Metzger, Senior Project Manager, Microsoft

“Pow!  will turn you into a productivity rock star!”
—David Jennings, Vice President of Education, Community Associations Institute

Mike Song is CEO of Get Control, which helps the best and brightest organizations 
get more done. He’s the lead author of the bestselling Hamster Revolution book 
series and has reached millions via interviews with Good Morning America, CNN, 
CNBC, and the Wall Street Journal. 
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Edgar H. Schein
Helping
How to Offer, Give,  
and Receive Help
$20.95, paperback
ISBN 978-1-60509-856-2
PDF ebook
ISBN 978-1-57675-872-4

Brian Tracy
Be a Sales Superstar
21 Great Ways to Sell 
More, Faster, Easier  
in Tough Markets
$17.95, paperback
ISBN 978-1-57675-273-9
PDF ebook
ISBN 978-1-60509-836-4

Publication date: June 2013
$17.95, paperback, 240 pages
5"" x 8"" 
ISBN 978-1-60994-829-0
PDF ebook, ISBN 978-1-60994-830-6
Business
Rights: world

Rob Jolles

How to Change Minds
The Art of Influence without Manipulation

Lays out a repeatable, predictable process for helping people  
move past their fear of change and make decisions that will benefit 
themselves and those they care about

Features dozens of personal stories that illustrate the precarious line 
between influence and manipulation

Written by an expert salesman and sales trainer who has spent the 
last two decades applying his process to all kinds of situations 

We all know people who need to make a change. You know what they need to do, 
and you tell them what the ramifications are if they don’t do it, and still, nothing 
happens. Rob Jolles knows this scenario all too well—as a salesman, father, friend, 
and colleague, he’s seen it repeatedly in business and in life.

In this book, he draws on his highly successful sales background to lay out a simple, 
repeatable, measurable process for changing someone’s mind. It begins with under-
standing how people make decisions—what Jolles calls the decision cycle. Once 
you understand how to identify where others are in their decision cycle, he explains 
how to establish genuine trust and then move to the most difficult aspect of influ-
ence: establishing a sense of urgency for change. 

This is not done by telling people what you think they should do, however well-
intentioned—people resist being pushed, even in the right direction. Instead, you 
skillfully ask a series of specific types of questions that lead others to discover for 
themselves the long-term impact of not changing and to fully embrace the changes 
they need to make. People feel they have come to their own conclusion, not yours. 

Ethics are central to Jolles’s method—you must truly believe you are influencing 
people’s lives for the better, not manipulating them into making changes for some 
arbitrary or selfish reason. The book is filled with sometimes funny, sometimes  
moving stories illustrating how challenging changing minds can be and the frequent 
gray line between influence and manipulation. Following Rob Jolles’s wise advice 
will ensure that changing someone’s mind is never an act of coercion but rather 
always one of caring and compassion.

“This book takes you on a wonderful journey to greater understanding of how to  
persuade, while transcending the boundaries of traditional selling, and into the 
hearts and minds of anyone who needs to influence behavior.”

—Brian Tracy, author of Eat That Frog

Rob Jolles is president of Training Consulting Corporation and was a record-setting 
salesman and sales trainer for New York Life and Xerox. He presents annually to 
thousands of people at Fortune 500 companies, as well as to doctors, lawyers,  
parent groups, and more. He is the author of Customer Centered Selling, How to 
Run Seminars and Workshops, Mental Agility, and The Way of the Road Warrior.

U.S. Orders (800) 929-2929 21



BK Business

22 Berrett-Koehler Publishers

You might also enjoy

Chip R. Bell and  
Bil$ack R. Bell
Magnetic Service 
Secrets for Creating 
Passionately Devoted 
Customers
$18.95, paperback
ISBN 978-1-57675-375-0
PDF ebook
ISBN 978-1-60509-642-1

Chip R. Bell and  
John R. Patterson
Wired and Dangerous
How Your Customers  
Have Changed and What 
to Do About It
$19.95, paperback
ISBN 978-1-60509-975-0
PDF ebook 
ISBN 978-1-60509-976-7

Publication date: June 2013
$22.95, paperback, 264 pages
6#/8" x 9!"
ISBN 978-1-60994-710-1
PDF ebook, ISBN 978-1-60994-711-8
Business/Management
Rights: world

Chip R. Bell and Marshall Goldsmith

Managers as Mentors
Building Partnerships for Learning, Third Edition

New edition of a classic that has sold 120,000 copies worldwide 
and been translated into ten languages

Now coauthored by bestselling business author Marshall Goldsmith 

Completely revised and updated throughout with twelve new 
chapters, new tools, and new case studies

Mentoring is more important than ever. Younger workers expect it or they’ll walk. 
Organizations need to provide it to stay competitive. This latest edition of the  
classic Managers as Mentors is a rapid-fire read that guides leaders in helping  
associates grow and adapt in today’s tumultuous organizations. Thoroughly  
revised and updated, this edition places increased emphasis on the mentor as  
a learning catalyst for the protégé rather than as someone who simply hands down 
knowledge—crucial for younger workers who prize growth opportunities but tend  
to distrust hierarchy. 

As with previous editions, a fictional case study of a mentor-protégé relationship 
runs through the book. But now this is augmented with six case studies of some of 
the top US CEOs. New chapters cover topics such as the role of mentoring in spur-
ring innovation and mentoring a diverse and dispersed workforce accustomed  
to interacting and getting information digitally. Also new to this edition is the  
Mentor’s Toolkit, six resources to help in developing the mentor-protégé relationship. 

This hands-on guide takes the mystery out of effective mentoring, teaching leaders 
to be the kind of confident coaches integral to learning organizations. 

“A practical yet powerful book for helping leaders make continual learning a  
valuable addition to their strategy.”

—Mike Krzyzewski, Head Coach, Duke University Men’s Basketball Team,  
2010 NCAA Champions

“Mentoring is the highest of the teaching arts—Chip Bell and Marshall Goldsmith 
have skillfully crafted the essential handbook for all those who are trusted advisors 
to aspiring leaders.”

—Jim Kouzes, coauthor of the bestselling The Leadership Challenge 

Chip R. Bell is senior partner of the Chip Bell Group and former director of manage-
ment and organization development for NCNB (now Bank of America). He was a 
highly decorated infantry unit commander in Vietnam with the elite 82nd Airborne 
Division and is the author or coauthor of several bestselling books, including Wired 
and Dangerous. 

Marshall Goldsmith was recently recognized as the number one leadership thinker 
in the world at the biannual Thinkers 50 ceremony sponsored by Harvard Business 
Review. He is the author, coauthor, or editor of thirty-one books, including the  
New York Times and Wall Street Journal bestsellers Mojo and What Got You Here 
Won’t Get You There. 
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Dennis Reina and  
Michelle Reina
Rebuilding Trust in  
the Workplace
Seven Steps to Renew 
Confidence, Commitment, 
and Energy
$19.95, paperback
ISBN 978-1-60509-372-7
PDF ebook
ISBN 978-1-60509-374-1

Carol Kinsey Goman
The Nonverbal  
Advantage
Secrets and Science of 
Body Language at Work
$21.95, paperback
ISBN 978-1-57675-492-4
PDF ebook
ISBN 978-1-57675-774-1

Publication date: June 2013
$16.95, paperback, 144 pages
5"" x 8""
ISBN 978-1-60994-837-5
PDF ebook, ISBN 978-1-60994-838-2
Business/Self-Help
Rights: World

Carol Kinsey Goman

The Truth about Lies  
in the Workplace
How to Spot Liars and What to Do about Them

The first book to address the complexities of lies in the workplace, 
where deception can destroy relationships, careers, and companies

Offers dozens of ways to spot liars and tactical advice on how to  
deal with them

Written by a leading workplace consultant and body language expert

Lies aren’t good in general, but in the workplace they’re especially poisonous. They 
can destroy employee engagement and productivity, undermine teamwork, increase 
stress, ruin people’s livelihoods, and even bring down entire companies.

It’s critical to catch workplace lies before they snowball into something catastrophic, 
but most of us have no clue about how to spot a liar. And the workplace setting 
adds another layer of complexity. At what point do you report a liar? If you decide  
to take action, what exactly should you do? And what if the liar is your boss?

In this entertaining and needed book, leading workplace body language expert  
Carol Kinsey Goman combines her own experiences with the latest research to  
provide a comprehensive guide to spotting, exposing, and minimizing workplace  
lies. Goman looks at the high cost of workplace deception for individuals and orga-
nizations, why people tell lies at work, and the kinds of lies they tell. She offers fifty 
ways that body language and vocal cues can help you spot a liar and explains how 
our own vanities, desires, self-deceptions, and rationalizations allow us to be duped.

Once you spot a lie, she provides tactical advice on how to respond, whether the  
liar is above, below, or on the same level as you. And Goman explains how to make 
sure your own body language doesn’t inadvertently make you seem untrustworthy 
and what leaders at all levels can do to reduce lies and encourage candor. 

Some workplace lies are a polite and positive part of professional life (“I’d be  
delighted to come to that meeting”). But Goman focuses on truly destructive lies  
and shows how you can prevent them from wreaking havoc on individuals and 
organizations.

“We live in a world of confusion and deception. Carol Kinsey Goman will make us  
all successful detectives and fact checkers in our work lives. This book gave me 
insights into finding the truth and safeguarding my reputation.”

—Lee Hornick, President, Business Communications Worldwide,  
and Program Director, The Conference Board

Carol Kinsey Goman, PhD, is president of Kinsey Consulting Services. Goman’s 
clients include over 130 organizations in 24 countries, such as Consolidated Edison, 
Royal Bank of Canada, PepsiCo, Hewlett-Packard, and Lexis-Nexis. Her work has 
been featured on CNN, Bloomberg TV, and NBC News.
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Kathy Caprino
Breakdown,  
Breakthrough
The Professional Woman’s 
Guide to Claiming a Life 
of Passion, Power, and 
Purpose
$16.95, paperback
ISBN 978-1-57675-559-4
PDF ebook
ISBN 978-1-57675-793-2

Marcia Reynolds
Wander Woman
How High-Achieving 
Women Find Contentment 
and Direction
$17.95, paperback
ISBN 978-1-60509-351-2
PDF ebook
ISBN 978-1-60509-353-6

Joyce M. Roché with Alexander Kopelman

The Empress Has  
No Clothes
Conquering Self-Doubt to Embrace Success

Helps readers suffering from unfounded feelings of not being good 
enough—known as the imposter syndrome—reclaim their lives 

Written by a business world pioneer who candidly shares her 
struggles and coping strategies 

Features interviews with top executives in organizations such  
as Eileen Fisher, Citigroup, BET, Pepsi, Tupperware, the WNBA, 
and Starbucks who have suffered from the imposter syndrome

Joyce Roché rose from humble circumstances to earn an Ivy League MBA and  
eventually become the first African-American vice president of Avon. She was  
later president of a leading hair care company and CEO of the nationally promi-
nent nonprofit Girls Inc. 

But she never felt she deserved her success. In fact, the phrase “the empress has 
no clothes” kept running through her head, even though she was nothing like the 
emperor in the  story—she was certainly not a fraud. And yet that’s how she’d 
always felt. Roché discovered there was a name for this feeling: the impostor 
syndrome. In this deeply personal memoir she shares her lifelong struggle with 
the imposter syndrome and offers advice and coping strategies based on her own 
experiences and those of other high-achieving leaders who have suffered from it. 

Roché and the executives she interviewed identify the situations and circum-
stances that can trigger these irrational feelings of inadequacy. For her, being  
from a working-class background, being black, being a woman, and often being 
younger than her professional peers made her feel she had to try that much hard-
er to prove herself. But insidiously, the more she achieved, the more inadequate 
she felt. She was never able to enjoy her success; she just fell into a vicious cycle 
of ever-increasing work hours and an ever-decreasing personal life.

The imposter syndrome constricts people’s lives, makes them waste time and  
emotional energy, and can even damage their health. The hard-won advice this  
book offers may never entirely silence the voice of doubt, but it can quiet it enough 
so that, like Joyce Roché, you can finally live a life of joy, zest, and true fulfillment.

“The impostor syndrome’s all too common among highly successful people—and  
until now a closely guarded secret! Joyce Roché’s insights will make success at  
each stage of our life and career a more joyful experience for anyone—such as  
me—who has felt this insecurity.” 

—Rick Goings, Chairman and CEO, Tupperware Brands Corporation 

Joyce M. Roché currently sits on the boards of four Fortune 500 companies as 
well as several nonprofits. She received the Legacy Award at the 2006 Women  
of Power Summit of Black Enterprise Magazine. 

Alexander Kopelman has written or cowritten ten books.

Publication date: June 2013
$18.95, paperback, 192 pages
5"" x 8""
ISBN 978-1-60994-636-4 
PDF ebook, ISBN 978-1-60994-637-1 
Business/Self-Help
Rights: world
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Henry Mintzberg
Managing
$20.95, paperback
ISBN 978-1-60509-874-6
PDF ebook
ISBN 978-1-57675-895-3

Ken Jennings and  
Heather Hyde
The Greater Goal
Connecting Purpose  
and Performance
$16.95, paperback
ISBN 978-1-60994-288-5
PDF ebook
ISBN 978-1-60994-289-2

Publication date: July 2013
$19.95, paperback, 216 pages
5"" x 8""
ISBN 978-1-60994-895-5
PDF ebook, ISBN 978-1-60994-899-3
Business/Management
Rights: world

Clay Mathile

Run Your Business,  
Don’t Let It Run You
Learning and Living Professional Management

Forgoes academic jargon and dense management theory to provide 
practical, accessible methods for taking your small business to the 
next level

Packed with the real-world experiences of small business owners 
making the transition to professional management, including 
Mathile’s own

Published in collaboration with Aileron, a nonprofit foundation 
dedicated to helping private business owners develop their 
professional management system

Running a thriving business is the American dream: no boss to answer to, a flexible 
schedule, calling your own shots. But then there is the reality: sixteen-hour days, 
little time for family and friends, and the unrelenting pressure to create constant 
growth while attending to all the day-to-day details. And ironically, all this hard 
hands-on work is only going to take you so far. To get to the next level, you need  
to step back from being the entrepreneur/owner who makes every single decision 
and run your business by the fundamentals of professional management.  

 introduces proven management funda-
mentals and disciplines in a systematic, practical way, one that has been developed 
for and used by thousands of business owners. You’ll get real-world details that  
academic courses don’t teach—true stories from the trenches from those who, like 
Clay Mathile, made this difficult transition and thrived as a result. You will discover  
a way to help you gain the freedom that propelled you to become a business owner 
in the first place.  

Mathile outlines the shifts you need to make to lay out the overall direction for your 
organization, ensure that your plan is put into action, and establish indicators so you 
can monitor progress and make corrections. You’ll discover how to focus on what is 
important, not just urgent, and to view and manage the whole system, not become 
entangled in the individual parts. This book’s insights and tools will help businesses 
adapt and grow in any market environment while preserving their distinctive values 
and core practices—and the leader’s sanity.

To create a sustainable and profitable business, you must change your focus to 
working on your business, not in it. With Clay Mathile as your mentor, you can  
take that next step forward, making your business more successful and your life 
more livable. 

Clay Mathile took Iams pet food company from $12.5 million in sales to $1 billion. 
He attributes professional management as one of the critical keys for this growth.  
In 1996 he founded Aileron, a nonprofit foundation dedicated to helping private 
businesses employ disciplined approaches to raise the overall effectiveness of  
their organizations. He is currently chairman of the board. 
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Bestselling BK Life authors (left to right)  
Richard Leider, David Shapiro, BJ Gallagher,  
Brian Tracy, and Jim Ferrell.

Our 20th Anniversary 
Celebration
2012 was Berrett-Koehler’s 20th 
anniversary! On July 19th, after our 
annual Shareholder Meeting (which  
we opened to our entire com munity for 
the first time), we had a big celebration 
featuring a program honoring our top  
ten bestselling authors/author teams. 
The following day we had a Community 
Dialogue where we discussed how we 
can mutually support our efforts to 
create a world that works  for all. And  
on October 10th we even had a party at 
the Frankfurt Book Fair!

Here are a few photos from the  
festivities. For more photos, as well  
as video and audio, please go to  
www.bkcommunity.com/20thanniversary

Bestselling BK Business authors (left to right) Ken Blanchard, Beverly Kaye,  
Mark Miller, and Sharon Jordan-Evans

Author Roberto Vargas begins  
the program

Author Si Kahn singing ‘Let ’Em Read’— 
lyrics available at www.bkcommunity.com

The BK Community Dialogue begins! The banner is from the work of graphic recorder 
Gabriela Melano—the full graphic can be seen at www.bkconnection.
com/20thanniversary

Author Fred Miller makes a point
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Bestselling author Brian Tracy, Scarlett 
Tracy-Stein, Barbara Tracy, and author 
Christina Tracy-Stein

Bestselling BK Currents authors (left to right) John Perkins, Margaret Wheatley,  
David Korten, and Peter Block

BK President and Publisher 
Steve Piersanti

Author and Mistress of Ceremonies 
Juana Bordas

Book designers (left to right) Sue Malikowski,  
Cassandra Chu, Detta Penna, and Bev Butterfield

(left to right) Jordi Nadal and  
two staff members from Spanish 
publishing house Plataforma 
Editorial, BK Director of 
Subsidiary Rights Maria Jesus 
Aguilo, and Sergio Bulat of 
Spanish publishing house 
Empresa Activa in Frankfurt

BK Senior Communications Manager Katie 
Sheehan, VP for Sales and Marketing Kristen 
Frantz, and book producer Sharon Goldinger
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Bestsellers
Berrett-Koehler books keep selling year after year, testifying to their enduring value. 
Forty-two of our books have sold more than 100,000 copies (including sales of  
all U.S. and foreign editions in all formats) and three have sold more than a  
million copies.

Title Copies sold

Foreign  
language  
translations

Confessions of an Economic Hit Man 1,200,000+ 30
Eat That Frog! 1,100,000+ 39
Leadership and Self-Deception 1,100,000+ 27
Love ‘Em or Lose ‘Em 600,000+ 22
Repacking Your Bags 525,000+ 17
The Secret 420,000+ 28
Empowerment Takes More Than a Minute 400,000+ 16
Goals! 400,000+ 27
Leadership and the New Science 375,000+ 18
A Peacock in the Land of Penguins 365,000+ 20
Full Steam Ahead! 280,000+ 21
The Anatomy of Peace 250,000+ 13
Managing By Values 220,000+ 19
The 100 Absolutely Unbreakable Laws of  
 Business Success

200,000+ 24

A Complaint Is a Gift 200,000+ 20
The 21 Success Secrets of Self-Made Millionaires 190,000+ 22
The Five Secrets You Must Discover Before You Die 190,000+ 18
Stewardship 180,000+ 5
The Power of Purpose 180,000+ 13
How to Get Ideas 175,000+ 21
Synchronicity 165,000+ 14
Leadership from the Inside Out 160,000+ 4
Change Is Everybody’s Business 150,000+ 8
When Corporations Rule the World 150,000+ 20
Affluenza 150,000+ 8
Be a Sales Superstar 150,000+ 17
The Referral of a Lifetime 140,000+ 9
The Hamster Revolution 135,000+ 11
On-the-Level 130,000+ 5
Getting Things Done When You Are Not in Charge 130,000+ 12
Go Team! 130,000+ 11
Change Your Questions, Change Your Life 130,000+ 14
Managers As Mentors 125,000+ 10
Know Can Do! 120,000+ 14
Turning to One Another 110,000+ 9
The Laws of Lifetime Growth 110,000+ 13
The Serving Leader 110,000+ 7
Shifting Sands 110,000+ 4
Love It, Don’t Leave It 100,000+ 15
301 Ways to Have Fun at Work 100,000+ 9
Flight Plan 100,000+ 17
I Moved Your Cheese 100,000+ 21

John Perkins receives 
LennonOno Grant for Peace
On October 9, 2012, in Reykjavik, 
Iceland, Yoko Ono gave the Biennial 
LennonOno Grant for Peace to five 
activists, one of whom was John Perkins, 
author of Confessions of an Economic 
Hit Man. Perkins was part of an  
august company that included author 
Christopher Hitchens, American peace 
activist Rachel Corrie (both awarded 
posthumously), Russian band Pussy Riot 
(two of whose members are in prison), 
and singer Lady Gaga. We congratulate 
John Perkins on receiving this singular 
honor. For more information, including 
images of the Imagine Peace Tower,  
go to www.imaginepeace.com.

BK Book Leaps to the Top  
of the WSJ List!
Soren Kaplan’s Leapfrogging is the latest 
Berrett-Koehler book to jump onto the 
Wall Street Journal’s bestseller list, 
hitting #3 the week of August 20. 
Congratulations, Soren!

Choice Chooses Two  
Berrett-Koehler Titles
Every year in the January issue, Choice 
magazine—the premier source for 
reviews of academic books—publishes a 
list of Outstanding Academic Titles that 
were reviewed during the previous 
calendar year. The list is quite selective: 
it contains approximately 10 percent of 
some 7,000 works reviewed in Choice 
each year. This year, Choice chose two 
Berrett-Koehler books: Good Company, 
by Laurie Bassi, Ed Frauenheim, and 
Dan McMurrer, with Larry Costello, and 
The End of Diversity as We Know It, by 
Martin N. Davidson. Congratulations, all!
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Our Expanding Digital Universe
The Single Biggest BK Sale Ever
BK has a very active special sales func-
tion, headed up by Senior Sales Manager 
Marina Cook. She’s closed all kinds of 
deals with all kinds of organizations, and 
in 2012 she made the biggest sale in 
BK’s history: 13,000 copies of a custom 
paperback version of The She Spot that 
was given out to the graduating class of 
Indiana University. This was essentially 
a new edition of the book—a paperback 
rather than a hardcover—which featured 
a completely new cover and substantial 
changes throughout the book, including a 
new introduction. 

This sale was two years in the making and 
involved a long-term working partnership 

between coauthor Lisa Witter, Indiana 
University, and our Production Depart-
ment. But ultimate kudos to Marina and 
her impressive persistence.

BJ Gallagher, coauthor of the BK books 
 and Yes Lives in the Land of No, offered what she 

called “Berrett-Koehler’s smart business lessons” in a nice blog 
posting in the October 2, 2012 issue of the —
here’s an excerpt:

1.  Be up to something in the world. Build your company on  
a strong foundation of lofty vision, powerful mission, and 
com  pelling values. BK’s mission is to “Create a World  
That Works for All.” Wow, who wouldn’t want to be a part  
of that? . . .  

2.  Love your people. BK human resource practices are the  
kind that most HR types just dream about: job-sharing; 
working from home; flexible work schedules; excellent 
benefits; employee ownership through an ESOP. . . . 

3.  Love your stakeholders. BK has the most author-friendly 
contract in the book business, including an “out clause” 
which states that if for any reason the author is unhappy 
with the way their book is being handled, they can write  
a letter to BK asking to terminate their contract. . . . 

4.  Learn from your stakeholders. One of the best things BK 
does is to hold an Author Day. . . . The author comes to the 
SF offices of BK and participates in a series of meetings all 
day long: editorial, marketing and public relations, design 
and production, special sales, and other key departments. . . .

5.  Don’t just build a company—build a community.  
BK goes to great lengths to involve stakeholders in all 
aspects of the company’s operations—soliciting input on 
book cover designs, book titles and subtitles; inviting  
subject matter experts to review manuscripts as part of  
the editing process. . . .

6.  Let the inmates run the asylum. BK believes in participative 
management and the staff practice what their business book 
authors preach. [For example,] editorial decisions are not 
made by just the editorial board, but by the sales, market-
ing, design and production folks as well. 

7.  Share the risk; share the reward. BK doesn’t pay royalty 
advances to any of their authors, but instead offer higher 
royalties. This means that the author and the publisher  
both . . . will “work their butts off” (that’s a publishing  
term) to make the book successful. . . .

8.  Give people lots of creative control. BK gives its authors a 
lot of say-so about book titles and subtitles, cover design, 
graphics and illustrations, layout, back cover copy, and 
marketing plans. 

To read the full post, go to www.huffingtonpost.com/ 
bj-gallagher/eight-smart-business-less_b_1920002.html.

Eight Smart Business Lessons  
from a Savvy Business Publisher (That’s Us!)

We passed a digital milestone in Sep-
tember 2012: over $1 million in annual 
digital sales. Digital products are already 
almost 20 percent of our total sales. 
Berrett-Koehler continues to rapidly  
and aggressively expand our digital  
network, signing deals with distributors 
from around the world. 

We recently signed deals with Course-
Smart, the world’s largest provider of 
etextbooks; Xeriph, Brazil’s largest ebook 
distributor, which will be handling our 
English language ebooks; Flooved, a 
provider of academic materials, includ-
ing etextbooks; and several others. We 
now have a total of 49 in place, and the 
number grows every quarter. Before

After
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Berrett-Koehler Authors Cooperate on Two Unique Events
The Berrett-Koehler Authors Cooperative 
is the most unusual organization in 
publishing. Run entirely by and for BK 
authors, it is completely autonomous. 
Some publishing companies would blanch 
in horror at the notion of their authors 
comparing notes in an unsupervised 
setting, but at BK, we love the idea.  
It’s yet another example of how BK really 
is a community more than a company.

Every year, the BK Authors Co-op puts on 
two signature events—the BK Authors 
Marketing Workshop and the BK Authors 
Retreat. For the workshop, the co-op 
enlists outside speakers (including BK 
staff) and fellow authors to offer tactical 
advice on how to get more attention for 
their books from a fickle and information-
glutted public. The Retreat is more of a 

networking event, where authors can 
compare notes and help each other in  
a variety of ways. It’s also a lot of fun  
and features the legendary (occasionally 
infamous) talent show.

In 2012, the BK Authors Marketing 
Workshop was held at San Francisco’s 
Commonwealth Club on July 21 and 22. 
Topics covered over the two days included 
positioning, branding, and marketing 
strategies; your book as a tool for building 

your business or your community; the 
latest developments in publicity; online 
media strategies; and speaking as a 
business and a marketing tool. 

The BK Authors Retreat was held October 
11–14, 2012, at the Trinity Conference 
Center in West Cornwall, Connecticut. As 
the BK Authors Co-op website put it, “We 
dove deep, ate well, loved much, joined 
community, hugged often, connected with 
music, got ceremonial, and made plans to 

make the world happier, open dialogue 
outside our choirs, get courageous, heal 
the body politic, and play, play, play.”  
For more information go to www.bk 
authorsco-op.org.

(Top) Authors Retreat attendees
eft to right) BK authors Jennifer 

Kahnweiler, Dianna Booher, and Laura 
Stack, and author Sam Horn, at the BK 
Authors Marketing Workshop
(Bottom) Summing up at the end of the 
BK Authors Marketing Workshop

BK News
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Open Book Editions 
Opens New Space
Open Book Editions, our self-publishing 
partnership with iUniverse begun in 
March 2011, continues to help us expand 
into new areas and publish a wider 
community of authors. This latest group  
of titles includes the second OBE book  
by a Berrett-Koehler author: Facing the 
Monster by Carol Hart Metzker, who is the 
coauthor (along with Tojo Thatchenkery) 
of Appreciative Intelligence. 

For more information about these books 
or about OBE, go to www.openbook 
editions.com.

Carol Hart Metzker
Facing the Monster
How One Person Can Fight Child Slavery

Heather Wandell 
Monkey Business 
37 Better Business Practices Learned 
Through Monkeys

Lloyd J. Edwards, Jr.
You Can’t Teach Leadership, but  
It Can Be Learned
An Exploration of the Values of Leaders

From OBE to BK
We always envisioned OBE as a new and 
innovative way to identify potential BK authors, 
and now Terry Hawkins’s book Why Wait to Be 
Great?, featured on page 16 of this catalog, has 
become the first Open Book Edition title to make  
the jump to a Berrett-Koehler edition. 

“As a speaker, Terry Hawkins is absolutely 
spectacular. She mesmerizes and inspires crowds 
on the business lecture circuit, and has brilliantly 
taken that energy, passion and wisdom and put it into  
a wonderful book,” said Steve Piersanti, president and 
publisher, Berrett-Koehler. “Why Wait to Be Great? fits 
perfectly within Berrett-Koehler’s mission, and we are 
thrilled to serve as her publisher.”

BK News

Alphonsus Obayuwana
The Five Sources of Human Hope
Mirror of Our Humanity

Garth S. Johns 
Quit Your Job, Enjoy Your Work
Making Your Workplace More Enjoyable

Paul Okum
Leadership DNA
Why the Accepted Premise That Anyone 
Can Be a Leader Is Utterly False and the 
Main Cause of Poor Leadership in America

OBE Contest Winner!
In June 2012, iUniverse and Berrett-
Koehler ran a contest for the new OBE 
book proposal that best fit BK’s mission of 
Creating a World That Works for All. It 
was a tough choice, but in July, the  
BK Editorial Board selected Linda Noble 
Topf as the winner for her proposal for 

Through Adversity. Scott C. Hammond 
won second place for his proposal for 

.

As the grand prize winner, Linda receives 
a full “Focus” publishing package from 
Open Book Editions, a $1,599 value. 
Scott receives 50 percent off the same 
package. All top ten finalists received  
20 percent off their next purchase of  
a Focus package.

“Berrett-Koehler was pleased to collabo-
rate with iUniverse on this contest, which 
has been a fun and exciting opportunity  
to grow the Open Book Editions portfolio 
of authors,” said Johanna Vondeling, BK’s 
vice president of business development. 
“We congratulate the winners and 
welcome them to the Berrett-Koehler 
community.”   

OBE

BK



 Changing Our Understanding of How Organizations, Systems, 
and the World Work. BK books, beginning with Leadership  
and the New Science, have profoundly altered how leaders  
and change agents all over the world approach order, control, 
organization, chaos, relationship, participation, change, and 
many other dimensions of their work.

New Change Methodologies. BK books have led a world -wide 
movement to more dynamic, inclusive, systemic, and effective 
ways of improving organizations, communities, and nations. 
These include the 60-plus methods described in The Change 
Handbook and in seminal books on Open Space, Future Search, 
Appreciative Inquiry, World Café, etc.

The Many Ways of Knowing. BK books have pioneered many 
diverse ways to gain deeper understanding of work, leadership, 
organizations, and life, including the new sciences, life sciences, 
art, poetry, intuition, nature, collective wisdom, and various 
spiritual traditions. 

  A Higher Standard of Leadership. This is both the title of  
a pioneering BK book and the theme of other influential BK 
books, such as The Secret, that have popularized a serving 
approach to leadership, greater integrity by leaders, and more 
positive, visionary, empowering, and effective leader behavior.

  Stewardship and Democracy in Organizations. Beginning with 
Stewardship, BK books have reconceived the distri bution of 
power, purpose, wealth, and accountability in organizations  
and shown how to overturn organizational class systems. 

Challenging Corporate Power and Global Dominance.  
BK books, including When Corporations Rule the World  
and Confessions of an Economic Hit Man, have provided much 
of the impetus and foundation for the anti-corporate globaliza-
tion movement, the living economy movement, Occupy Wall 
Street, the 99% movement, and similar movements.

Economic Justice. BK books are at the forefront of exposing 
how biased economic rules and structures create poverty, 
institutionalize inequality, harm the middle class, and damage 
society—and how fairer, better structures can be established.

New Ownership, Economic, and Organizational Models.  
The most promising and pathbreaking models for real societal 
and institutional change are described in BK books.

 Social Responsibility of Business. BK books provide both  
the theory and the practice to make businesses of all sizes  
more values-driven, sustainable, and socially responsible. 
 
 
 

Advancing Diversity and Inclusion in Organizations. Starting 
with , BK books have 
broadened and deepened diversity and inclusion concepts and 
shown how they can be core strategies for innovation and high 
performance.

Values and Spirituality in Business. BK books have opened up 
new space for individuals, teams, and organizations to integrate 
their humanity and spiritual values into their work.

Employee Engagement, Motivation, and Performance. Love 
’Em or Lose ’Em and other influential BK books have popular-
ized more positive and effective approaches to motivating, 
engaging, managing, and retaining employees.

  Innovation and Creativity. Many of the breakthrough ideas and 
methods for increasing innovation and creativity in groups and 
organizations come from BK books.

  Human Resource Development. BK books have fundamentally 
changed how organizations do training and development—from 
assessing needs, to planning programs, to selecting develop-
ment methods, to evaluating outcomes.

Resolving Conflicts. , Getting to 
 and other BK books have profoundly transformed 

conventional approaches to resolving disputes, restoring 
relationships, gaining agreement, finding common ground,  
and building consensus.

Purpose and Meaning in Life and Work. BK books, such as 
 have been at the forefront of bringing 

greater purpose and meaning into all stages of life—and aligning 
our work and life with our values and aspirations.

Acting on What Matters. Many BK books, from 
to The Answer to How Is Yes, provide powerful techniques and 
perspectives to help people stop procrastinating, take action, 
use time better, get things done, and accomplish more in life 
and work.

Success. BK books, such as , offer the most useful tools 
and ideas to help people define their personal mean  ing of 
success, set and achieve goals, and realize their dreams.

Changing Lives. BK books, such as Leadership and Self- 
Deception, provide powerful guides to help people change their 
lives by overcoming mindsets and behaviors that deepen their 
blind spots, block their progress, and harm others.

How to Transform Your Community and the World. BK books 
help people see how to start right where they are—with 
themselves and their communities—to make a far-reaching 
difference. They offer ideas, tools, and approaches found 
nowhere else.

20 Ways BK Books Help Create A World That Works For All
In honor of BK’s 20th Anniversary, our president, Steve Piersanti, spotlighted twenty areas in which  
BK books have led the way in advancing new ideas and fostering positive change.

BK News
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Abolishing Performance Appraisals Coens/
Jenkins
978-1-57675-200-5 Paperback  . . $21.95
The Abundant Community Block/McKnight
978-1-60509-584-4 Hardcover  . . $26.95
978-1-60994-081-2 Paperback   . . $19.95
The Accidental American Sen/ Mamdouh
978-1-57675-438-2 Hardcover  . . $24.95
Accidental Genius, 2nd Edition Levy
978-1-60509-525-7  Paperback  . . .$17.95
Accountability Lebow/Spitzer
978-1-57675-183-1  Paperback  . .  $17.95
Action Inquiry Torbert and Associates
978-1-57675-264-7  Paperback  . . $30.95
Advanced Supply Chain Management Poirier
978-1-57675-052-0  Hardcover  . . $42.95
Affluenza, 2nd Edition de Graaf/Wann/Naylor
978-1-57675-357-6  Paperback  . . $21.95
The Age of Participation McLagan/Nel
978-1-881052-56-2  Hardcover  . . $27.95
Agenda for a New Economy, 2nd Edition 
Korten
978-1-60509-375-8  Paperback  . . $19.95
Aligned Thinking Steffen
978-1-57675-360-6  Hardcover   . . $19.95
All Rise Fuller
978-1-57675-385-9  Hardcover  . . $22.95
All Together Now Bernstein
978-1-57675-387-3  Paperback  . . $12.00
Alternatives to Economic Globalization, 2nd 
Edition International Forum on Globalization 
Cavanagh/Mander
978-1-57675-303-3  Paperback  . . $22.95
America As Empire Garrison
978-1-57675-281-4  Hardcover  . . $24.95
Analysis for Improving Performance Swanson
978-1-57675-341-5  Paperback   . . $34.95
The Anatomy of Peace The Arbinger Institute
978-1-57675-334-7 Hardcover  . . $24.95
978-1-57675-584-6  Paperback   . . $16.95
The Art of Insight Kiefer/Constable
978-1-60994-809-2 Paperback  . .  $17.95
The Answer to How Is Yes Block
978-1-57675-271-5  Paperback  . . $20.95
Answering Your Call Schuster
978-1-57675-205-0  Paperback  . . $16.95
Appreciative Inquiry Cooperrider/Whitney
978-1-57675-356-9  Paperback  . . $18.95
The Appreciative Inquiry Handbook,
2nd Edition Cooperrider/Whitney/Stavros
978-1-57675-493-1  Paperback  . . $49.95
The Appreciative Inquiry Summit
Ludema/Whitney/Mohr/Griffin
978-1-57675-248-7  Paperback  . . $29.95

Appreciative Intelligence Thatchenkery/
Metzker
978-1-57675-353-8  Hardcover  . . $25.95
The Art of Business Davis/McIntosh
978-1-57675-302-6  Hardcover  . . $19.95
The Art of Convening Neal/Neal/Wold
978-1-60509-668-1  Paperback  . . $19.95
The Art of Quantum Planning Harris
978-1-60509-265-2  Paperback  . . $18.95
Artful Work Richards
978-1-881052-63-0  Hardcover  . . $31.95
The ASTD Leadership Handbook Biech
978-1-56286-716-4  Hardcover  . $129.95
Attracting Perfect Customers Hall/Brogniez
978-1-57675-124-4  Paperback  . . $22.95
Authentic Conversations Showkeir/Showkeir 
978-1-57675-595-2 Paperback  . . $19.95
Be a Sales Superstar Tracy
978-1-57675-273-9  Paperback  . .  $17.95
Be BIG Katz/Miller
978-1-57675-452-8  Paperback  . . $14.00
Be the Hero Blumenthal
978-1-60509-000-9  Hardcover  . . $19.95
978-1-60994-082-9  Paperback   . . $15.95
Be Your Own Brand, 2nd Edition McNally/
Speak
978-1-60509-810-4  Paperback  . . $19.95
Beating the System Ackoff/Rovin
978-1-57675-330-9  Paperback   . . $14.95
The Beauty of the Beast Bellman
978-1-57675-093-3  Hardcover  . . $27.95
Being Buddha at Work Metcalf/Gallagher 
978-1-60994-292-2  Paperback   . . $14.95
Best Care Anywhere Longman  
978-1-60994-517-6  Paperback   . . $18.95
The Best of the Thom Hartmann Program,
Volume 1 Hartmann
978-1-57675-791-8  Digital Audio . . $8.95
The Best of the Thom Hartmann Program, 
Volume 2 Hartmann 
978-1-57675-890-8  Digital Audio . . $8.95
Beyond Juggling Sandholtz/Derr/Buckner/
Carlson
978-1-57675-202-9  Hardcover  . . $24.95
978-1-57675-130-5  Paperback  . . $16.95
The Big Investment Lie Edesess
978-1-57675-407-8  Hardcover  . . $24.95
Big Vision, Small Business Walters
978-1-57675-188-6  Paperback  . .  $17.95
Blind Faith Winslow
978-1-57675-252-4  Paperback  . .  $17.95
The Blind Men and the Elephant Schmaltz
978-1-57675-253-1  Paperback  . . $18.95 
 

 

The Book of Agreement Levine
978-1-57675-179-4  Paperback  . .  $17.95
Bootstrap Leadership Arneson
978-1-60509-345-1  Paperback  . . $20.95
Branded Customer Service Barlow/Stewart
978-1-57675-404-7  Paperback  . . $22.95
Breakdown, Breakthrough Caprino 
978-1-57675-559-4  Paperback  . . $16.95
Brilliance by Design Halsey
978-1-60509-422-9  Paperback  . . $18.95 
Bringing Your Soul to Work Peppers/Briskin
978-1-57675-111-4  Paperback  . . $16.95
Building a Win-Win World Henderson
978-1-57675-027-8  Paperback  . . $29.95
Built to Love Boatwright/Cagan
978-1-60509-698-8  Hardcover  . . $27.95
Business in the Ecological Age Garfield
978-1-881052-04-3  Audiotape  . . $19.95
Business Partnering for Continuous
Improvement Poirier/Houser
978-1-881052-39-5  Paperback  . . $19.95
Campaign Boot Camp 2.0 Pelosi  
978-1-60994-516-9  Paperback   . . $19.95
Capitalism 3.0 Barnes
978-1-57675-361-3  Hardcover  . . $22.95
Career Intelligence Moses
978-1-57675-048-3  Paperback  . . $15.95
CarePooling Lowe
978-1-881052-16-6  Paperback  . . $14.95
Catch! Crother/Crew of Pike Place Fish
978-1-57675-323-1  Paperback  . .  $17.95
The Change Cycle Salerno/Brock
978-1-57675-498-6  Paperback  . . $19.95
The Change Handbook, 2nd Edition  
Holman/Devane/Cady
978-1-57675-379-8  Paperback  . . $65.95
Change Is Everybody’s Business McLagan
978-1-57675-190-9  Paperback  . . $16.95
Change Your Questions, Change Your Life,
2nd Edition Adams
978-1-57675-600-3  Paperback  . . $19.95 
Changing Business from the Inside Out 
Mohin
978-1-60994-640-1 Paperback  . .  $24.95
Changing How the World Does Business 
Frock
978-1-57675-413-9  Hardcover  . . $27.95
Choosing the Right Thing to Do Shapiro
978-1-57675-057-5 Paperback  . . $15.95
The Circle Way Baldwin/Linnea
978-1-60509-256-0  Paperback  . . $19.95
Citizen Wealth Rathke
978-1-57675-862-5  Hardcover  . . $24.95

Complete List of Print Titles
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Claiming Your Place at the Fire Leider/ 
Shapiro
978-1-57675-297-5  Paperback  . . $16.95
Coaching Up and Down the Generations
Haneberg
978-1-56286-719-5  Paperback  . . $29.95
Collaborating for Change Holman/Devane
Paperback series
 Appreciative Inquiry Cooperrider/Whitney
 978-1-58376-044-4 $9.95
 The Conference Model Axelrod/Axelrod
 978-1-58376-045-1 $8.95
 Future Search Weisbord/Janoff
 978-1-58376-035-2 $8.95 
 Participative Design Workshop Emery/ 
 Devane
 978-1-58376-037-6 $8.95
 Real Time Strategic Change Jacobs/ 
 McKeown
 978-1-58376-047-5 $8.95
 Search Conference Emery/Devane
 978-1-58376-034-5 $8.95
 The Strategic Forum Soderquist
 978-1-58376-036-9 $8.95
 Think Like a Genius Process Siler
 978-1-58376-046-8 $8.95
 The Whole Systems Approach  
 Adams/Adams
 978-1-58376-039-0 $8.95
Collaborative Intelligence Hackman
978-1-60509-990-3  Hardcover  . . $29.95
Collective Visioning Stout
978-1-60509-882-1  Paperback  . .  $17.95
Community Block
978-1-60509-277-5  Paperback  . . $20.95
A Company Discovers Its Soul Green
978-1-881052-52-4  Paperback  . . $15.95
A Complaint Is a Gift, 2nd Edition Barlow/
Claus Møller
978-1-57675-582-2  Paperback  . . $21.95
Complexity and Creativity in Organizations
Stacey
978-1-881052-89-0  Hardcover  . . $44.95
The Compromise Trap Doty
978-1-57675-576-1  Paperback  . .  $17.95
Confessions of a Microfinance Heretic Sinclair  
978-1-60994-518-3  Hardcover   . . $27.95
Confessions of an Accidental Businessman
Autry
978-1-57675-003-2  Hardcover  . . $24.95
Confessions of an Economic Hit Man Perkins
978-1-57675-301-9  Hardcover  . . $26.95
978-1-57675-365-1  DVD          . . $14.95
978-1-57675-368-2  Book & DVD
 together      . . $34.95
The Connect Effect Dulworth
978-1-57675-462-7  Hardcover  . . $22.95
Consensus Through Conversation Dressler
978-1-57675-419-1  Paperback  . . $15.95
Consulting Mastery Merron
978-1-57675-320-0  Hardcover  . . $34.95

Corporate Celebration Deal/Key
978-1-57675-013-1  Hardcover  . . $24.95
Corporate Creativity Robinson/Stern
978-1-57675-049-0  Paperback  . . $21.95
Corporate Social Investing Weeden
978-1-57675-045-2  Hardcover  . . $29.95 
The Corporate Whistleblower’s Survival 
Guide Devine/Maassarani
978-1-60509-985-9  Hardcover   . . $35.95
978-1-60509-986-6  Paperback  . . $19.95
Corporations and the Public Interest  
Lydenberg
978-1-57675-291-3  Hardcover  . . $27.95
Corporations Are Not People Clements  
978-1-60994-105-5  Paperback   . .  $17.95
Courage Goes to Work Treasurer
978-1-57675-501-3  Hardcover  . . $26.95
The Courageous Follower, 3rd Edition Chaleff
978-1-60509-273-7  Paperback  . . $22.95
Courageous Training Mooney/Brinkerhoff
978-1-57675-564-8 Paperback  . . $29.95
Covert Processes at Work Marshak
978-1-57675-415-3  Paperback  . . $28.95
Cracking the Code Hartmann
978-1-57675-627-0  Paperback  . .  $14.95
978-1-57675-888-5  Digital Audio .  $15.95
Creating a World That Works for All Abdullah
978-1-57675-062-9  Paperback  . . .$17.00
Creating Leaderful Organizations Raelin
978-1-57675-233-3  Paperback  . . $27.95
Creating Personal Presence Booher  
978-1-60994-011-9  Paperback   . . $15.95
Creative Community Organizing Kahn
978-1-60509-444-1  Paperback  . .  $17.95
Crunch Bernstein
978-1-57675-477-1  Hardcover  . . $26.95
Cultural Diversity in Organizations Cox
978-1-881052-43-2  Paperback  . . $26.95
Cultural Intelligence Inkson/ Thomas
978-1-57675-625-6  Paperback  . . $26.95
Customer at the Crossroads Hateley/Harvey
978-1-58376-080-2  Paperback  . .   $9.95
Customers As Partners Bell
978-1-881052-54-8  Hardcover  . . $24.95
Dance Lessons Bell/Shea
978-1-57675-043-8  Hardcover  . . $24.95
Dealing With the Tough Stuff Fraser/Lorimer
978-1-57675-665-2  Paperback  . . $16.95
The Death of “Why?” Batista/Schlesinger 
978-1-57675-585-3  Paperback  . . $16.95
DEC Is Dead, Long Live DEC
Schein/DeLisi/Kampas/Sonduck
978-1-57675-305-7  Paperback  . . $22.50
Developing Competency to Manage Diversity
Cox/Beale
978-1-881052-96-8  Paperback  . . $29.95

Dial 9 to Get Out! Graulich
978-1-881052-50-0  Paperback  . .   $9.95
Discovering Common Ground Weisbord
978-1-881052-08-1  Paperback  . . $28.95
Dignity for All Fuller/Gerloff
978-1-57675-789-5  Paperback  . . $14.95
The Divine Right of Capital Kelly
978-1-57675-237-1  Paperback  . . $19.95
Don’t Just Do Something, Stand There!
Weisbord/Janoff
978-1-57675-425-2  Paperback  . . $20.95
Don’t Kill the Bosses! Culbert/Ullmen
978-1-57675-161-9  Hardcover  . . $24.95
Dot Calm Dinnocenzo/Swegan
978-1-57675-152-7  Paperback  . . $14.95
Downshifting Drake
978-1-57675-116-9  Paperback  . . $19.95
Dreamcrafting Levesque/McNeil
978-1-57675-229-6  Paperback   . . $15.95
Driving Growth Through Innovation, 2nd 
Edition Tucker
978-1-57675-495-5  Paperback  . . $22.95
Eat That Frog! 2nd Edition Tracy 
978-1-57675-422-1  Paperback  . . $15.95
EcoManagement: The Elmwood Guide
Callenbach/Capra, et al.
978-1-881052-27-2 Hardcover  . . $27.95
Economic Insanity Terry
978-1-881052-32-6  Hardcover  . . $29.95
Effective Apology Kador
978-1-57675-901-1  Paperback  . . $19.95
The 8 Dimensions of Leadership
Sugerman/Scullard/Wilhelm
978-1-60509-955-2  Paperback  . . $22.95
Emotional Discipline Manz
978-1-57675-230-2  Paperback  . . $15.95
Emotional Value Barlow/Maul
978-1-57675-079-7  Hardcover  . . $27.95
Empowerment Takes More Than a Minute,
2nd Edition Blanchard/Carlos/Randolph
978-1-57675-153-4  Paperback  . . $20.95
The Empress Has No Clothes  
Roché/Kopelman
978-1-60994-636-4 Paperback  . .  $18.95
The End of Diversity As We Know It Davidson  
978-1-60509-343-7  Hardcover   . . $34.95
Engaging Emergence Holman
978-1-60509-521-9 Paperback  . . $24.95
Enough Is Enough Dietz/O’Neill
978-1-60994-805-4 Paperback  . .  $19.95
The Entrepreneurial Cat Hessler-Key
978-1-57675-064-3  Paperback  . .   $9.95
Escape from Management Hell Gilbreath
978-1-881052-26-5  Hardcover  . . $19.95
E-Supply Chain Poirier/Bauer
978-1-57675-117-6  Hardcover  . . $39.95 
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Evaluating Training Programs, 3rd Edition
Kirkpatrick/Kirkpatrick
978-1-57675-348-4  Hardcover  . . $47.95
Executive Coaching for Results Underhill/
McAnally/Koriath
978-1-57675-448-1  Hardcover  . . $34.95
Expanding Our Now Owen
978-1-57675-015-5  Paperback  . . $24.95
Expect the Unexpected or You Won’t Find It
von Oech
978-1-57675-227-2  Paperback  . . $16.95
False Profits Baker
978-1-9824171-2-6  Paperback  . . $15.95
Family Activism Vargas
978-1-57675-480-1  Paperback  . .  $17.95
Fear Your Strengths Kaplan/Kaiser
978-1-60994-904-4 Hardcover  . .  $17.95
Feeding Your Leadership Pipeline Tobin
978-1-56286-710-2  Hardcover  . . $19.95
The Female Vision Helgesen/Johnson
978-1-57675-382-8  Paperback  . .  $18.95
The Feminine Quest for Success Bancroft
978-1-881052-62-3  Hardcover  . . $22.95
Figures of Speech Turner
978-1-936227-03-7  Paperback  . . $15.95
Finding Our Way Wheatley
978-1-57675-317-0  Hardcover  . . $27.95
978-1-57675-405-4  Paperback  . . $21.95
50 Jobs in 50 States Seddiqui
978-1-60509-825-8  Paperback  . . $15.95
Five Secrets You Must Discover Before You 
Die Izzo
978-1-57675-475-7  Paperback  . . .$17.95
Flight Plan Tracy
978-1-57675-497-9  Hardcover  . . $19.95
978-1-60509-275-1  Paperback  . . $16.95
Formula 2+2 Allen/Allen
978-1-57675-310-1  Hardcover  . . $19.95
Foundations of Human Resource
Development, 2nd Edition Swanson/Holton III
978-1-57675-496-2  Hardcover  . . $62.95
The 4 Routes to Entrepreneurial Success 
Miner
978-1-881052-82-1  Paperback  . . $18.95
The Four Conversations Ford/Ford
978-1-57675-920-2  Paperback  . . $20.95
The 4-Dimensional Manager Straw
978-1-57675-135-0  Paperback  . . $22.95
The Fourth Wave Maynard/Mehrtens
978-1-57675-002-5  Paperback  . . $18.95
The Fox in the Henhouse Kahn/Minnich
978-1-57675-337-8  Paperback  . . $14.95
Framing the Future Horn
978-1-57675-459-7  Hardcover  . . $24.95
Full Steam Ahead! 2nd Edition Blanchard/
Stoner
978-1-60509-875-3  Hardcover  . . $22.95

Full Voice McAfee  
978-1-60509-922-4  Paperback   . . $18.95
Fun Works, 2nd Edition Yerkes 
978-1-57675-408-5  Paperback  . . $19.95
Fusion Leadership Daft/Lengel
978-1-57675-080-3  Paperback  . . $19.95
Future Hype Seidensticker
978-1-57675-370-5  Paperback  . . $16.95
Future Search, 3rd Edition Weisbord/Janoff
978-1-60509-428-1  Paperback  . . $29.95
A Game As Old As Empire Hiatt
978-1-57675-395-8  Hardcover  . . $24.95
Gangs of America Nace
978-1-57675-319-4  Paperback  . . $16.95
Get Paid More and Promoted Faster Tracy
978-1-58376-207-3  Hardcover  . . $19.95
Get There Early Johansen
978-1-57675-440-5  Hardcover  . . $27.95
Getting Things Done When You Are Not in 
Charge, 2nd Edition Bellman
978-1-57675-172-5  Paperback  . . $18.95
Getting to Resolution, 2nd Edition Levine
978-1-57675-771-0  Paperback  . . $19.95
Getting to Scale Bamburg
978-1-57675-416-0 Paperback  . . $14.95
Gifts from the Mountain McDargh/MacIver
978-1-57675-469-6 Hardcover  . . $19.95
Global Mind Change, 2nd Edition Harman
978-1-57675-029-2  Paperback  . .  $17.95
Glow Gratton
978-1-57675-768-0  Paperback  . . $16.95
Go Team! Blanchard/Randolph/Grazier 
978-1-57675-447-4  Paperback  . . $14.95
Goals! 2nd Edition Tracy
978-1-60509-411-3  Paperback  . . $19.95
Good Company Bassi/Frauenheim/Dan  
McMurrer/ Costello  
978-1-60994-061-4  Hardcover   . . $27.95
The Great American Jobs Scam LeRoy
978-1-57675-315-6  Hardcover  . . $24.95
Great Leaders Grow Blanchard/Miller  
978-1-60994-303-5  Hardcover   . . $22.95
The Great Turning Korten
978-1-887208-08-6  Paperback  . . $21.95 
978-1-60509-464-9  Paperback  . . $16.95
The Greater Goal Jennings/Hyde  
978-1-60994-288-5  Paperback   . . $16.95
Green Deen Abdul-Martin 
978-1-60509-464-9 Paperback   . . $16.95
Growing Local Value Hammel/Denhart
978-1-57675-371-2  Paperback  . . $16.95
The Hamster Revolution Song/Halsey/Burress
978-1-57675-437-5  Hardcover  . . $19.95
978-1-57675-573-0  Paperback  . . $15.95
The Hamster Revolution for Meetings
Song/Halsey/Burress
978-1-60509-007-8  Hardcover  . . $19.95

Hands-On Training Sisson
978-1-57675-165-7  Paperback  . . $19.95
Help Them Grow or Watch Them Go Kaye/
Winkle Giulioni
978-1-60994-632-6 Paperback  . .  $17.95
Helping Schein  
978-1-60509-856-2  Paperback  . . $20.95
Hidden Power Derber
978-1-57675-345-3  Paperback  . . $14.95
A Higher Standard of Leadership Nair
978-1-57675-011-7  Paperback  . . $20.95
The Highest Goal Ray
978-1-57675-352-1  Paperback  . . $14.95
Hire and Keep the Best People Tracy
978-1-57675-169-5  Hardcover  . . $24.95
Hot Spots Gratton
978-1-57675-418-4  Hardcover  . . $26.95
How to Change Minds Jolles
978-1-60994-829-0 Paperback  . .  $17.95
How to Get Ideas Foster
978-1-57675-430-6  Paperback  . . $20.95
How to Make Collaboration Work Straus
978-1-57675-128-2  Paperback  . . $19.95
Human Resource Development Research
Handbook Swanson/Holton
978-1-881052-68-5  Paperback  . . $24.95
Hungry Start-up Strategy Cohan
978-1-60994-528-2 Paperback  . .  $27.95
Human Resource Management in the  
Knowledge Economy Lengnick-Hall/ 
Lengnick-Hall
978-1-57675-159-6  Paperback  . . $24.95
I Moved Your Cheese Malhotra  
978-1-60994-065-2  Hardcover   . . $19.95
Ideas Are Free Robinson/Schroeder
978-1-57675-374-3  Paperback  . . $21.95
Ideaship Foster
978-1-57675-164-0  Paperback  . . $16.95
Identity Is Destiny Ackerman
978-1-57675-068-1  Hardcover  . . $27.95
I’m Sorry I Broke Your Company Phelan
978-1-60994-739-2 Paperback  . .  $19.95
I’m Stuck, You’re Stuck Ritchey/Axelrod
978-1-57675-133-6  Paperback  . . $22.95
Images of Organization—The Executive  
Edition Morgan
978-1-57675-038-4  Paperback  . . $31.95
Imaginization Morgan
978-1-57675-026-1  Paperback  . . $22.95
Implementing the Four Levels Kirkpatrick/
Kirkpatrick
978-1-57675-454-2  Paperback  . . $36.95
The Improvisation Edge Hough
978-1-60509-585-1  Paperback  . . $19.95
Inclusion Breakthrough Miller/Katz
978-1-57675-139-8  Paperback  . . $27.95
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Infinite Possibility  Pine/Korn  
978-1-60509-563-9  Hardcover   . . $26.95
Infinite Vision Mehta/Shenoy  
978-1-60509-979-8  Paperback   . . $19.95
The Influence Edge Vengel
978-1-58376-156-4  Paperback  . . $19.95
Insult to Injury Bourhis
978-1-57675-349-1  Hardcover  . . $24.95
The Intelligent Organization Pinchot/Pinchot
978-1-881052-98-2  Paperback  . . $19.95
Intrapreneuring in Action Pinchot/Pellman
978-1-57675-061-2  Paperback  . . $16.95
Intrinsic Motivation at Work, 2nd Edition 
Thomas
978-1-57675-567-9  Paperback  . . $26.95
The Introverted Leader Kahnweiler
978-1-60994-200-7  Paperback  . . $19.95
Invisible Capital Rabb
978-1-60509-307-9  Paperback  . . $16.95
It’s the Way You Say It Fleming
978-1-60994-743-9 Paperback  . .  $18.95
The Joy of Working from Home Berner
978-1-881052-46-3  Paperback  . . $12.95
Just Good Business McElhaney
978-1-57675-441-2  Hardcover  . . $29.95
Kiss That Frog! 2nd Edition Tracy/Stein  
978-1-60994-280-9  Hardcover   . . $22.95
Know Can Do! Blanchard/Meyer/Ruhe
978-1-57675-468-9  Hardcover  . . $21.95
The Knowledge Engine Baird/Henderson
978-1-57675-104-6  Hardcover  . . $27.95
The Laws of Lifetime Growth Sullivan/ 
Nomura
978-1-57675-467-2  Paperback  . . $12.00
Leaders as Teachers Betof
978-1-56286-545-0  Hardcover  . . $39.95
Leaders Make the Future, 2nd Edition 
Johansen
978-1-60509-002-3  Hardcover  . . $29.95
Leadership and Self-Deception, 2nd Edition  
The Arbinger Institute
978-1-57675-977-6  Paperback  . . $16.95
Leadership and the Art of Struggle Snyder
978-1-60994-664-9 Paperback  . .  $19.95
Leadership and the New Science, 3rd Edition
Wheatley
978-1-57675-344-6  Paperback  . . $22.95
Leadership from the Inside Out Cashman
978-1-57675-599-0  Paperback  . . $20.95
Leadership That Matters Sashkin/Sashkin
978-1-57675-193-0  Paperback  . . $24.95
The Leadership Wisdom of Jesus,  
3rd Edition Manz
978-1-60994-004-1  Paperback  . .  $17.95
Leading from the Emerging Future Scharmer/
Kaeufer
978-1-60509-926-2  Paperback  . . $24.95

Leading in Turbulent Times Hayes/Kelly
978-1-60509-540-0  Hardcover  . . $19.95
Leading People Through Disasters McKee/
Guthridge
978-1-57675-420-7  Paperback  . . $19.95
Leading Systems Oshry
978-1-57675-072-8  Paperback  . . $24.95
Lean and Green Gordon
978-1-57675-170-1  Paperback  . . $24.95
Leapfrogging Kaplan
978-1-60994-494-0  Hardcover  . .  $27.95
Learning to Use What You Already Know 
Stumpf/DeLuca
978-1-881052-55-5  Hardcover  . . $19.95
Lift Quinn/Quinn
978-1-57675-444-3  Hardcover  . . $29.95
Living in More Than One World Rosenstein
978-1-57675-968-4  Hardcover  . . $19.95
The Living Universe Elgin
978-1-57675-969-1  Paperback  . . $15.95
Love ’Em or Lose ’Em, 4th Edition Kaye/
Jordan-Evans
978-1-57675-557-0  Paperback  . . $24.95
Love It, Don’t Leave It Kaye/Jordan-Evans
978-1-57675-250-0  Paperback  . . $19.95
Loyal to the Sky Handler
978-1-57675-392-7  Hardcover  . . $24.95
Macroshift Laszlo
978-1-57675-163-3  Hardcover  . . $24.95
Magnetic Service Bell/Bell
8978-1-57675-375-0  Paperback  . . $18.95
Make Talent Your Business Axelrod/Coyle
978-1-60509-931-6  Paperback  . . $22.95
Make Their Day! 2nd Edition Ventrice
978-1-57675-601-0  Paperback  . . $24.95
Making the Good Life Last Schuler
978-1-57675-570-9  Paperback  . . $16.95
Making the Grades Farley 
978-0-9817091-5-4  Paperback  . . $16.95
Making the Grass Greener on Your Side 
Melrose
978-1-881052-21-0  Hardcover  . . $29.95
Making the Impossible Possible Cameron/
Lavine
978-1-57675-390-3  Paperback  . . $29.95
Making Sustainability Work Epstein
978-1-57675-486-3  Hardcover  . . $36.95
Making Waves and Riding the Currents 
Halpern
978-1-57675-442-9  Hardcover  . . $24.95
Managers As Facilitators Weaver/Farrell
978-1-57675-054-4  Paperback  . . $21.95
Managers As Mentors, 3rd Edition Bell/ 
Goldsmith
978-1-60994-710-1  Paperback  . . $22.95
Managers Not MBAs Mintzberg
978-1-57675-351-4  Paperback  . . $20.95

Managing Mintzberg
978-1-57675-340-8 Hardcover  . . $26.95
978-1-60509-874-6 Paperback  . . $22.95
Managing By Values Blanchard/O’Connor
978-1-57675-274-6  Paperback  . . $19.95
Managing for People Who Hate Managing 
Zack
978-1-60994-573-2  Paperback  . .  $17.95
Managing Hispanic and Latino Employees
Nevaer
978-1-57675-945-5  Paperback  . . $24.95
Managing to Stay Out of Court Janove
978-1-57675-318-7  Paperback  . . $22.95
Managing Your Own Learning Davis/Davis
978-1-57675-067-4  Paperback  . . $15.95
Marketing That Matters Conley/Friedenwald-
Fishman
978-1-57675-383-5  Paperback  . . $16.95
Mayday! Klaver
978-1-57675-451-1  Paperback  . . $15.95
Memoirs of a Recovering Autocrat Hallstein
978-1-881052-35-7  Hardcover  . .  $17.95
Merchants of Vision Liebig
978-1-881052-42-5  Hardcover  . . $24.95
Michael Finney’s Consumer Confidential
Finney
978-1-57675-300-2  Paperback  . . $14.95
Mission, Inc. Lynch/Walls, Jr.
978-1-57675-479-5  Paperback  . . $16.95
The Moral Advantage Damon
978-1-57675-206-7  Hardcover  . . $24.95
Moral Capitalism Young
978-1-57675-257-9  Hardcover  . . $29.95
More Than Money Albion
978-1-57675-656-0  Hardcover  . . $19.95
Mother Teresa, CEO Bose/Faust III
978-1-60509-951-4  Hardcover  . . $21.95
Moving from Training to Performance  
Robinson/Robinson
978-1-57675-039-1  Paperback  . . $29.95
My Way or the Highway Chambers
978-1-57675-296-8  Paperback  . . $16.95
Networking for People Who Hate Networking
Zack
978-1-60509-522-6  Paperback  . . .$17.95
Never in My Wildest Dreams Davis/Haddock 
978-1-60994-466-7  Paperback   . . $15.95
The New Business of Business Harman/Porter
978-1-57675-018-6  Paperback  . . $19.95
New Employee Success Handbooks Holton/
Naquin
Paperback series
 How to Succeed in Your First Job
 978-1-58376-166-3 $12.95
 Helping Your New Employee Succeed
 978-1-58376-168-7 $9.95
 So You’re New Again
 978-1-58376-169-4 $12.95



U.S. Orders (800) 929-2929 37

The New Entrepreneurial Leader Greenberg/
McKone-Sweet/Wilson  
978-1-60509-344-4  Hardcover   . . $34.95
The New Management Halal
978-1-57675-032-2  Paperback  . . $19.95
The New Organizational Wealth Sveiby
978-1-57675-014-8  Hardcover  . . $34.95
The New Rules of Green Marketing Ottman
978-1-60509-866-1  Paperback  . . $21.95
The New Social Learning Bingham/Conner
978-1-60509-702-2  Paperback  . . $19.95
The New SuperLeadership Manz/Sims
978-1-57675-105-3  Hardcover  . . $34.95
New Traditions in Business Renesch
978-1-881052-03-6  Paperback  . .  $17.95
The New Why Teams Don’t Work Robbins/
Finley
978-1-57675-110-7  Paperback  . . $22.95
99 to 1 Collins  
978-1-60994-592-3  Paperback   . . $15.95 
No More Regrets! Muchnick
978-1-60509-886-9  Paperback  . . $14.95
The Nonverbal Advantage Goman
978-1-57675-492-4  Paperback  . . $21.95
On Our Own Terms Enkelis/Olsen/Lewenstein
978-1-881052-69-2  Paperback  . . $19.95
On Target Bechtell
978-1-57675-171-8  Hardcover  . . $29.95
One from Many Hock
978-1-57675-332-3  Paperback  . . $18.95
The 100 Absolutely Unbreakable Laws of
Business Success Tracy
978-1-57675-126-8  Paperback  . . $19.95
101 Tips for Telecommuters Dinnocenzo
978-1-57675-069-8  Paperback  . . $15.95
The One Minute Negotiator Hutson/Lucas
978-1-60509-586-8  Hardcover  . . $22.95
Online Learning Today Shea-Schultz/Fogarty
978-1-57675-143-5  Paperback  . . $18.95
On-the-Level McLagan/Krembs
978-1-881052-76-0  Paperback  . . $19.95
Open Space Technology, 3rd Edition Owen
978-1-57675-476-4  Paperback  . . $29.95
Opening Doors to Teamwork and  
Collaboration Katz/Miller
978-1-60994-798-9  Paperback  . .  $18.95
Organization Development McLean
978-1-57675-313-2  Hardcover  . . $49.95
Our Common Wealth Rowe/Barnes
978-1-60994-833-7  Paperback  . .  $16.95
Our Day to End Poverty Daley-Harris/Keenan
978-1-57675-446-7  Paperback  . . $14.95
Out of Poverty Polak
978-1-57675-449-8  Hardcover  . . $27.95
978-1-60509-276-8  Paperback  . . $20.95
Owning Our Future Kelly  
978-1-60509-310-9  Paperback   . . $19.95

Paradigms in Progress Henderson
978-1-881052-74-6  Paperback  . . $18.95
Paradoxical Thinking Fletcher/Olwyler
978-1-881052-80-7  Hardcover  . . $34.95
Pathways to Success Ames
978-1-881052-57-9  Paperback  . . $16.95
Patterns of High Performance Fletcher
978-1-881052-70-8  Paperback  . . $19.95
The Pause Principle Cashman
978-1-60994-532-9  Paperback  . .  $16.95
Peace First Savir
978-1-57675-596-9  Hardcover  . . $27.95
A Peacock in the Land of Penguins,  
3rd Edition Hateley/Schmidt
978-1-57675-173-2  Paperback  . .  $17.95
The Pebble and the Avalanche Yudkowsky
978-1-57675-294-4  Hardcover  . . $27.95
The Peon Book Haynes
978-1-57675-285-2  Paperback  . . $12.95
PeopleSmart Silberman/Hansburg
978-1-57675-091-9  Paperback  . . $20.95
The People’s Business Drutman/Cray
978-1-57675-309-5  Hardcover  . . $25.95
Performance Consulting, 2nd Edition  
Robinson/Robinson
978-1-57675-435-1  Paperback  . . $32.95
Perseverance Wheatley
978-1-60509-820-3  Paperback  . . $15.95
Pharmacy on a Bicycle Bing/Epstein
978-1-60994-789-7  Hardcover  . . $29.95
Plunder and Blunder Baker
978-0-9815769-9-2  Paperback  . . $15.95
The Poetry of Business Life Windle
978-1-881052-59-3  Paperback  . . $16.95
Positive Leadership, 2nd Edition Cameron
978-1-60994-566-4 Paperback  . .  $18.95
Positive Organizational Scholarship Cameron/ 
Dutton/Quinn
978-1-57675-232-6  Hardcover  . . $45.00
Positively M. A. D. Treasurer
978-1-57675-312-5  Paperback  . . $12.00
The Post-Corporate World Korten
978-1-887208-03-1  Paperback  . . $19.95
Power and Love Kahane
978-1-60509-304-8  Paperback  . .  $17.95
The Power of Appreciative Inquiry, 2nd  
Edition Whitney/Trosten-Bloom
978-1-60509-328-4  Paperback  . . $32.95
The Power of Collective Wisdom Briskin/ 
Callanan/Erickson/Ott
978-1-57675-445-0 Paperback  . . $19.95
The Power of Failure Manz
978-1-57675-132-9  Paperback  . . $14.95
The Power of Latino Leadership Bordas
978-1-60994-887-0  Paperback  . .  $19.95
The Power of Purpose, 2nd Edition Leider
978-1-60509-523-3  Paperback  . .  $17.95

The Power of Servant-Leadership Greenleaf
978-1-57675-035-3  Paperback  . . $24.95
The Power of Serving Others Morsch/Nelson
978-1-57675-366-8  Hardcover  . . $22.95
The Power of Spirit Owen
978-1-57675-090-2  Paperback  . . $19.95
The Power of Your Past Schuster
978-1-60509-826-5  Paperback  . . $15.95
Predictive Evaluation Basarab
978-1-60509-824-1  Paperback  . . $39.95
Preferred Futuring Lippitt
978-1-57675-041-4  Paperback  . . $24.95
Prescription for Survival Lown
978-1-57675-482-5  Hardcover  . . $35.00
Prisoners of Our Thoughts Pattakos
978-1-60509-524-0  Paperback  . . $19.95
The Professional Trainer Vaughn
978-1-57675-270-8  Paperback  . . $29.95
Profit Building Ludy
978-1-57675-108-4  Hardcover  . . $27.95
Prosper Willis/Garn  
978-1-60994-070-6  Paperback   . . $15.95
Putting Our Differences to Work Kennedy
978-1-57675-499-3  Hardcover  . . $29.95
Putting Total Quality Management to Work
Sashkin/Kiser
978-1-881052-24-1  Paperback  . . $19.95
The Quest for Authentic Power Lawford
978-1-57675-147-3  Paperback  . .  $17.95
Quiet Influence Kahnweiler
978-1-60994-562-6  Paperback  . .  $17.95
Real Leadership Williams
978-1-57675-343-9  Hardcover  . . $31.95
Real Time Strategic Change Jacobs
978-1-57675-030-8  Paperback  . . $24.95
The Real Wealth of Nations Eisler
978-1-57675-388-0  Hardcover  . . $24.95
978-1-57675-629-4  Paperback  . . $18.95
Reawakening the Spirit in Work Hawley
978-1-881052-22-7  Hardcover  . . $39.95
Rebooting the American Dream Hartmann
978-1-60509-706-0  Hardcover  . . $24.95
978-1-60994-029-4  Paperback   . . $15.95
Rebuilding Trust in the Workplace Reina/
Reina
978-1-60509-372-7  Paperback  . . $19.95
The Referral of a Lifetime Templeton
978-1-57675-321-7  Paperback  . . $19.95
Regime Change Begins at Home Derber
978-1-57675-292-0  Hardcover  . . $19.95
Repacking Your Bags, 3rd Edition Leider/
Shapiro
978-1-60994-549-7  Paperback  . .  $17.95
Research in Organizations Swanson/Holton
978-1-57675-314-9  Hardcover  . . $49.95
Reset DeMaria
978-1-57675-433-7  Hardcover  . . $24.95
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The Resiliency Advantage Siebert
978-1-57675-329-3  Paperback  . . $20.95
Responsible Restructuring Cascio
978-1-57675-129-9  Hardcover  . . $27.95
The Restoration Economy Cunningham
978-1-57675-191-6  Hardcover  . . $29.95
Results Swanson/Holton
978-1-57675-044-5  Hardcover  . . $34.95
Rethinking Money Lietaer/Dunne
978-1-60994-296-0  Hardcover  . .  $27.95
Right Relationship Brown/Garver
978-1-57675-762-8  Paperback  . . $16.95
Right Risk Treasurer
978-1-57675-246-3  Paperback  . . $16.95
Robert K. Greenleaf Frick
978-1-57675-276-0  Hardcover  . . $29.95
Rooftop Revolution Kennedy
978-1-60994-664-7  Paperback  . .  $17.95
Run Your Business, Don’t Let It Run You 
Mathile
978-1-60994-895-5  Paperback  . .  $19.95
Running Training Like a Business  
van Adelsberg/Trolley
978-1-57675-059-9  Hardcover  . . $34.95
Salsa, Soul, and Spirit, 2nd Edition Bordas
978-1-60994-117-8  Paperback  . . $22.95
Scenario Planning in Organizations Chermack
978-1-60509-413-7  Paperback  . . $34.95
Screwed Hartmann
978-1-57675-463-4  Paperback  . . .$17.95
Second Innocence Izzo
978-1-57675-263-0  Paperback  . . $15.95
The Secret, 2nd Edition Blanchard/Miller
978-1-60509-268-3  Hardcover  . . $22.95
The Secret of Teams Miller  
978-1-60994-093-5  Hardcover   . . $22.95
Seeing Red Cars Goodrich
978-1-60509-727-5  Paperback  . . $18.95
Seeing Systems, 2nd Edition Oshry
978-1-57675-455-9  Paperback  . . $32.95
Self-Governance in Communities and  
Families Nelson
978-1-57675-086-5  Paperback  . . $24.95
The Self-Made Myth Miller/Lapham  
978-1-60994-506-0  Paperback   . .  $17.95
Selling with Integrity Morgen
978-1-57675-017-9  Hardcover  . . $34.95
The Serving Leader Jennings/Stahl-Wert
978-1-57675-308-8  Paperback  . . $19.95
Share This! Zandt
978-1-60509-416-8  Paperback  . . $16.95
The Shareholder Value Myth Stout  
978-1-60509-813-5  Paperback   . . $16.95
The She Spot Witter/Chen
978-1-57675-472-6  Hardcover  . . $24.95
Shifting Sands Donahue
978-1-57675-280-7  Paperback  . . $16.95

Shortchanged Karger
978-157675-336-1  Hardcover  . . $24.95
Show Me the Money Phillips/Phillips
978-1-57675-399-6  Hardcover  . . $34.95
A Simpler Way Wheatley/Kellner-Rogers
978-1-57675-050-6  Paperback  . . $29.95
Small Change Edwards
978-1-60509-377-2  Paperback  . . $16.95
The Small-Mart Revolution Shuman
978-1-57675-386-6  Hardcover  . . $24.00
978-1-57675-466-5  Paperback  . . $16.95
Smart Videoconferencing Barlow/Peter/Barlow
978-1-57675-192-3  Paperback  . . $18.95
So Far from Home Wheatley
978-1-60994-536-7  Paperback  . .  $17.95
Solving Tough Problems Kahane
978-1-57675-464-1  Paperback  . .  $17.95
Something to Live For Leider/Shapiro
978-1-57675-456-6  Paperback  . . $16.95
Source Jaworski  
978-1-57675-904-2  Hardcover   . . $26.95
Speaking Up Gilbert
978-1-60994-896-2  Paperback  . .  $24.95
The Speculation Economy Mitchell
978-1-57675-400-9  Hardcover  . . $35.00
978-1-57675-628-7  Paperback  . . $24.95
Speechless Barry
978-1-57675-397-2  Hardcover  . . $27.95
The Spirit of Leadership Owen
978-1-57675-056-8  Paperback  . . $15.95
Spiritual Capital Zohar/Marshall
978-1-57675-138-1  Hardcover  . . $27.95
Sprout! Vengel/Wright
978-1-57675-207-4  Hardcover  . . $19.95
The Stakeholder Strategy Svendsen
978-1-57675-047-6  Hardcover  . . $27.95
Stakeholder Theory and Organizational Ethics
Phillips
978-1-57675-268-5  Hardcover  . . $34.95
Standing in the Fire Dressler
978-1-57675-970-7  Paperback  . . $19.95
Stepping Up Izzo  
978-1-60994-057-7  Paperback   . . $16.95
Stewardship, 2nd Edition Block/Block
978-1-60994-822-1  Paperback  . . $22.95
Stick Your Neck Out Graham
978-1-57675-304-0  Paperback  . . $14.95
The Stirring of Soul in the Workplace Briskin
978-1-57675-040-7  Paperback  . . $16.95
Strategic Business Partner Robinson/ 
Robinson
978-1-57675-283-8  Hardcover  . . $35.95
Street Smart Sustainability Mager/Sibilia
978-1-60509-465-6  Paperback  . . $16.95
Structured On-the-Job Training, 2nd Edition
Jacobs
978-1-57675-242-5  Paperback  . . $34.95

The Success Case Method Brinkerhoff
978-1-57675-185-5  Paperback  . . $27.95
Supply Chain Optimization Poirier/Reiter
978-1-881052-93-7  Hardcover  . . $34.95
Synchronicity, 2nd Edition Jaworski 
978-1-60994-017-1  Paperback  . . $22.95
Take Back Your Time de Graaf
978-1-57675-245-6  Paperback  . . $16.95
Take Charge of Your Talent Maruska/Perry/
Maruska
978-1-60994-723-1  Paperback  . .  $19.95
Taking Back Our Lives in the Age of  
Corporate Dominance Schwartz/Stoddard
978-1-57675-078-0  Paperback  . . $14.95
Teamwork Is an Individual Skill Avery/Walker/
Murphy
978-1-57675-155-8 Paperback  . . $20.95
Telling Training’s Story Brinkerhoff
978-1-57675-186-2  Paperback  . . $29.95
10 Steps to Successful Coaching Oberstein
978-1-56286-592-4  Paperback  . . $19.95
Ten Thousand Horses Stahl-Wert/Jennings
978-1-57675-450-4  Hardcover  . . $19.95
Terms of Engagement, 2nd Edition Axelrod
978-1-60509-447-2  Paperback  . . $29.95
Theory U Scharmer
978-1-57675-763-5  Paperback  . . $31.95
They Just Don’t Get It Yerkes/Martin
978-1-57675-328-6  Hardcover  . . $19.95
Thinking Big The Progressive Ideas Network/
Lardner/Loewentheil
978-1-60509-278-2  Digital Book   . . $9.95
978-1-60509-279-9  Paperback  . . $14.95
This Changes Everything van Gelder/YES! 
Magazine  
978-1-60994-587-9  Paperback   .   $11.95 
The Thom Hartmann Reader Hartmann  
978-1-57675-761-1  Paperback   . . $19.95
301 More Ways to Have Fun at Work  
Hemsath
978-1-57675-118-3  Paperback  . . $16.95
301 Ways to Have Fun at Work Hemsath/
Yerkes
978-1-57675-019-3  Paperback  . .  $17.95
Three Deep Breaths Crum
978-1-57675-630-0  Paperback  . . $14.00
The 3 Keys to Empowerment
Blanchard/Carlos/Randolph
978-1-57675-160-2  Paperback  . . $16.95
2048 Boyd
978-1-60509-539-4  Hardcover  . . $22.95
978-1-60509-330-7  Paperback  . . $15.95
10 Steps to Successful Teams McClay
978-1-56286-675-4  Paperback  . . $19.95
Time and the Soul Needleman
978-1-57675-251-7  Paperback  . . $12.95
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Training Across Multiple Locations Krempl/
Pace
978-1-57675-157-2  Hardcover  . . $34.95
The Trance of Scarcity Castle
978-1-57675-439-9  Paperback  . . $16.95
Transferring Learning to Behavior Kirkpatrick/ 
Kirkpatrick
978-1-57675-325-5  Hardcover  . . $42.95
Transformative Scenario Planning Kahane
978-1-60994-490-2  Paperback  . .  $17.95
The Transforming Leader Pearson  
978-1-60994-120-8  Paperback   . . $39.95
Trauma Stewardship van Dernoot-Lipsky/Burk
978-1-57675-944-8  Paperback  . . $19.95
True North Groups George/Baker  
978-1-60994-007-2  Paperback   . .  $17.95
True Partnership Zaiss
978-1-57675-166-4  Paperback  . . $16.95
True to Yourself Albion
978-1-57675-378-1  Paperback  . . $16.95
Trust and Betrayal in the Workplace, 2nd 
Edition Reina/Reina
978-1-57675-377-4  Paperback  . . $21.95
The Truth about Lies in the Workplace  
Goman/Goman
978-1-60994-837-5  Paperback  . .  $16.95
Turning to One Another, 2nd Edition  
Wheatley
978-1-57675-764-2  Paperback  . .  $18.95
The 21 Success Secrets of Self-Made  
Millionaires Tracy
978-1-58376-205-9  Hardcover  . . $19.95
The Ultimate Competitive Advantage  
Mitchell/Coles
978-1-57675-167-1  Hardcover  . . $39.95
Unequal Protection Hartmann
978-1-60509-559-2  Paperback  . . $20.95
Unite and Conquer Sinema
978-1-57675-889-2  Paperback  . . $16.95
Untapped Weiser/Kahane/Rochlin/Landis
978-1-57675-372-9  Hardcover  . . $28.95
Useful Research Lawler/Mohrman
978-1-60509-600-1  Hardcover  . . $49.95
The Value Effect Guaspari
978-1-57675-092-6  Hardcover  . . $22.00
Values-Driven Business Cohen/Warwick
978-1-57675-358-3  Paperback  . . $16.95

Values Sell Thompson/Soper
978-1-57675-421-4  Paperback  . . $16.95
Walk Out Walk On Wheatley/Frieze
978-1-60509-731-2  Paperback  . . $24.95
Walking the Talk Holliday/Schmidheiny/Watts
978-1-57675-234-0  Hardcover  . . $29.95
The Wall Street Diet Poirier/Bauer/Houser
978-1-57675-381-1  Hardcover  . . $27.95
Wander Woman Reynolds
978-1-60509-351-2  Paperback  . .  $17.95
Wave Rider Owen
978-1-57675-617-1  Paperback  . . $24.95
We Are All Self-Employed, 2nd Edition 
Hakim
978-1-57675-267-8  Paperback  . .  $17.95
Whale Done Parenting Blanchard/Lacinak/ 
Tompkins/Ballard
978-1-60509-348-2  Paperback  . . $14.95
What If Boomers Can’t Retire? Parker
978-1-57675-249-4  Paperback  . . $12.95
What the U.S. Can Learn from China Lee 
978-1-60994-124-6  Hardcover   . . $27.95
What To Do When There’s Too Much To Do 
Stack  
978-1-60994-539-8  Paperback   . . $15.95 
What We Learned in the Rainforest Kiuchi/
Shireman
978-1-57675-127-5  Hardcover  . . $27.95
When Corporations Rule the World, 2nd  
Edition Korten
978-1-887208-04-8  Paperback  . . $18.95
When the Canary Stops Singing Barrentine
978-1-881052-41-8  Hardcover  . . $24.95
When You Lose Your Job Hakim
978-1-881052-25-8  Paperback  . . $14.95
Whistle While You Work Leider/Shapiro
978-1-57675-103-9  Paperback  . . $19.95
978-1-57675-123-7  Audiotape   . .  $18.00
Whole-Scale Change Dannemiller Tyson  
Associates
978-1-57675-088-9  Paperback  . . $44.95
Why Decisions Fail Nutt
978-1-57675-150-3  Paperback  . . $22.95
Why Wait to Be Great? Hawkins
978-1-60994-891-7  Paperback  . .  $19.95
Winning the Global Talent Showdown Gordon
978-1-57675-616-4  Hardcover  . . $27.95

Wired and Dangerous Bell/Patterson
978-1-60509-975-0  Paperback  . . $19.95
The Wisdom of Solomon at Work  
Manz/Manz/Marx/Neck
978-1-57675-085-8  Hardcover  . . $20.00
Women Lead the Way Tarr-Whelan
978-1-60509-873-9  Paperback  . . $19.95
Working at Warp Speed Flicker
978-1-57675-146-6  Paperback  . . $16.95
Working PeopleSmart Silverman/Hansburg
978-1-57675-208-1  Paperback  . . $18.95
Working Together Arrien
978-1-57675-156-5  Paperback  . . $18.95
The World Café Brown/Isaacs/World Café  
Community
978-1-57675-258-6  Paperback  . . $24.95
World Class Diversity Management Thomas
978-1-60509-450-2  Hardcover  . . $32.95
Yes Lives in the Land of No Gallagher/Ventura
978-1-57675-339-2  Hardcover  . . $19.95
Yoga Wisdom at Work Showkeir/Showkeir
978-1-60994-797-2  Paperback  . .  $15.95
You Could Be Fired for Reading This Book
Solomon
978-1-57675-255-5  Paperback  . . $14.95
You Don’t Have to Do It Alone Axelrod/ 
Axelrod/Beedon/Jacobs
978-1-57675-278-4  Paperback  . . $16.95
You’re Addicted to You Blumenthal
978-1-57675-427-6  Paperback  . .  $15.95
Your Leadership Legacy Brooks/Stark/ 
Caverhill
978-1-60509-583-7  Paperback  . .  $16.95
Your Signature Path Bellman
978-1-57675-004-9  Hardcover  . . $24.95
Zenobia Emmens/Kephart/Sulit
978-1-57675-478-8  Hardcover  . . $19.95
Zero Space Deprez/Tissen
978-1-57675-182-4  Hardcover  . . $27.95
ZIP! Tips Manz
978-1-60994-915-0  Paperback  . .  $14.95



Individual customers
Order online 
www.bkconnection.com
Order by phone 
800-929-2929, 8 am–9 pm 
Eastern time, M–F
Order by email 
bkp.orders@aidcvt.com 
Order by fax 
(802) 864-7626 
Order by mail 
Berrett-Koehler Publishers,  
PO Box 565, Williston, VT 
05495. Please include your 
daytime phone number.
We accept checks, money 
orders, VISA, MasterCard, and 
American Express. 
Orders are usually shipped 
United States Postal Service 
book rate. Please allow 1–2 
weeks for delivery. 
Orders shipped to California 
or Vermont will include 
applicable sales tax.
Rush shipping  
(U.S. orders only)
Rates for rush shipping 
are available by calling our 
toll-free order number, 800-
929-2929, or emailing us at 
urgent@aidcvt.com. Clearly 
identified urgent orders 
received weekdays by 11 am 
eastern time will be shipped 
that day. Orders received after 
this time or on weekends will 
be shipped the next business 
day, except holidays. 
International shipping
Please see “Outside the United 
States” on the next page for 
the distributor serving your 
area. If you are unable to order 
through one of our distributors, 
please contact us. 
Returns
Please send returns via a 
traceable shipping method 
with a copy of the original 
invoice and reason for return 
to Berrett-Koehler, Attn:  
Returns, 82 Wintersport Lane 
Williston, VT 05495.  

Bulk orders
Discounts are available for 
orders of 10 or more copies  
of a single title. Please contact 
us or see our website for 
further information. 

U.S. book trade
Please contact:  
Ingram Publisher Services 
Customer Service, Box 512, 
One Ingram Blvd. 
LaVergne, TN 37086 
Tel: 800-509-4887 
Fax: 800-838-1149 
customer.service@ 
ingrampublisherservices.com
Berrett-Koehler titles are 
also available through Baker 
& Taylor and other major 
national and regional  
wholesalers.

College and university  
text orders
All orders will receive a  
20% discount. 
Complimentary text exam 
copies 
Complimentary text adoption 
exam copies of any book can 
be requested directly from our 
website. Every book page has 
a “Professors: Request Exam 
Copy” link. Just search for the 
book and click on this link. 

Discounts for resellers
Berrett-Koehler products are 
available at special discounts 
when purchased for resale. 
Trade bookstores should 
contact Ingram Publisher 
Services (see above). All other 
resellers should contact the 
Special Sales Department: 
Tel: (415) 288-0260  
Fax: (415) 362-2512 
bkpub@bkpub.com 

Return policy for  
resale accounts
Publications purchased directly 
from Berrett-Koehler should 
be returned freight prepaid to 
Berrett-Koehler, Attn: 
Returns, 82 Wintersport Lane, 
Williston, VT 05495.  
Publications ordered on a 
returnable basis may be 
returned without prior autho-
rization within one year 
of invoice date, provided 
they are unmarked and in 
resalable condition. To receive 
full credit, please enclose a 
packing list, reason for return 
and a copy of the original 
invoice. Items returned without 
invoice information will be 
credited at a 60% discount. 
Credit may be taken only after 
a credit memo is issued. NO 
CASH REFUNDS. Damaged 
books must be returned within 
45 days of invoice date. 

Media review copies
Please fax or email your media 
review copy requests to Katie 
Sheehan, Publicist 
Tel: (415) 743-6477  
Fax: (415) 362-2512  
ksheehan@bkpub.com
Requests are fulfilled upon 
receipt via UPS Ground service 
or Priority Mail. 

Subsidiary rights
Contact María Jesús Aguiló 
Director, International Sales  
and Subsidiary Rights  
Tel: (415) 743-6467  
Fax: (415) 362-2512 
maguilo@bkpub.com

Outside the U.S.
Canada
Raincoast Books 
9050 Shaughnessy Street 
Vancouver, BC, V6P 6E5 
Canada 
Tel: 800-663-5714 
Fax toll-free: 800-565-3700  
www.Raincoast.com 

UK, Europe, the Middle East, 
and Africa
McGraw-Hill Book Co. Europe 
Shoppenhangers Rd., 
Maidenhead, Berkshire SL6 
2QL England 
Tel: +44 1628-502500  
Fax: +44 1628-770224 
Marketing: Stephanie Gover 
Customer Services:  
orders@mcgraw-hill.com 
Customer Services direct fax:  
+44 1628-635895 

Australia and New Zealand 
WoodsLane Pty. Ltd. 
7/5 Vuko Place 
Warriewood NSW 2102, 
Australia 
Tel: +61 29-970-5111 
Fax: +61 29-970-5002 
info@woodslane.com.au

South, East, and Southeast Asia    
McGraw-Hill Education (Asia)

 

60 Tuas Basin Link,  
Singapore 638775 
Tel: (65) 6863 1580 
Customer Service Hotline:  
(65) 6868 8188 
Fax: (65) 6862 3354 
mghasia_sg@mcgraw-hill.com 

India  
(also servicing Pakistan, 
Bangladesh, Nepal, Bhutan, 
Sri Lanka and the Maldives) 
HarperCollins Publishers India 
A-53, Sector 57 
Noida - 201301 
Phone: +91 120 4044800 
Fax: +91 120 4044850 
E-mail: sameer.mahale@harp 
ercollins-india.com or mitali 
.garg@harpercollins-india.com 
www.harpercollins.co.in

For all other countries 
contact: 
Berrett-Koehler Publishers 
235 Montgomery, Suite 650 
San Francisco, CA 94104-
2916, USA 
Tel: +1 415 288-0260 
Fax: +1 415 362-2512

Ordering



Operating a publishing business involves many 
more people than are formally on the staff. We 
would like to acknowledge the many people who 
are contributing time, talent, and creativity to our 
publishing efforts this year. We are grateful for 
their crucial role in our success.

Marketing and sales services
Sueann Baerwald and Dean Brezinsky, Action 

 

 

Hemsath and the staff of BreakPoint Books & 

 

 

 

 
 

and Babette Dunkelgrun, Intelligent Optimist 
 

 

 

 

YES! Magazine

Printing, warehousing, and shipping services

 
Production, editorial, design, and electronic 
publishing services

 

 

 
 

 

 

 

 
 

 

 

 

Publishing Services

E-Book retailers and service providers
Amazon.com Anobii Apple Baker & 

Benetech / Bookshare 
 Bibliographic Data Services BlueBottleBiz  
Booki.sh Bookriff Bowker  

  
Dawson ebooks 

.com   
  

Innodata Isogen  
OverDrive  

Safari 
Online SharedBook Small Demons Sony  

 
Wheelers Xeriph

Digital community building

 

Productions

Manuscript reviewers

 
 

 
 

 

Translation rights agents

Hungary

Business and administrative services
 

 

Board of Directors
 

 

 

Berrett-Koehler staff
 

 

 
 

 

 

 
 

International Sales and Business Development  

Acknowledgments  

 
 



        NEW FOR SPRING 2013

BK Business

Berrett-Koehler Publishers, Inc.
235 Montgomery Street, Suite 650
San Francisco, CA 94104-2916

www.bkconnection.com

978-1-60994-651-7

BK Life

BK Currents


