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Self-Help / Motivational & Inspirational

Fiercely You
Be Fabulous and Confident by Thinking Like a
Drag Queen

Jackie Huba and Shelly Kronbergs
_____________________________________________________________________

We all want to be fabulous. But too often we let fear and self-

doubt derail us from pursuing our passions and accomplishing our

biggest goals. This was the situation Jackie Huba found herself in.

At the lowest point in her life she serendipitously stumbled upon

the wonderful world of drag queens, and to her surprise, she

found them inspiring and energizing. They were supremely

confident, utterly fearless, strong, powerful, and unabashedly and

completely themselves—no apologies, no compromises. So she

immersed herself in the world of drag, eventually becoming a

female drag queen herself, aka Lady Trinity.

Fiercely You is a creative, playful approach to the serious

problems that women face regarding confidence and risk-taking.

Drawing on her own experiences and interviews with the world’s

top drag queens, Huba offers five Keys to the Queendom that will

help readers ignore criticism and live life more fearlessly. This is

not a guide to drag, it’s a guide to life—but in a sense, all life is

drag. As RuPaul, the most famous drag queen in the world,

herself says, “We’re born naked, and the rest is drag.” Huba and

her coauthor Shelly Stewart Kronbergs—who explains the

psychological research that supports each of Huba’s keys—help

readers become the amazing person they see inside their heads

and feel in their hearts.

Author Bio

Jackie Huba is the author of three books on customer loyalty. Through her consulting, Jackie has helped leading companies such as

Discovery Communications, Whirlpool, Dell, and Kraft to create more loyalty in their customer base. Named as one of the 10 most

influential online marketers Jackie is a Forbes.com contributor and coauthored the award-winning “Church of the Customer” blog

for ten years, with more than 105,000 daily readers. Her work has been featured in the Wall Street Journal, The New York Times,

Businessweek, and Advertising Age. She was a founding Board Member of the Word of Mouth Marketing Association.

Shelly Stewart Kronbergs is a licensed Marriage and Family Therapy Associate in private practice.
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Bus & Econ / HR & Personnel Mgmt

Overcoming Bias
Building Authentic Relationships across
Differences

Tiffany Jana and Matthew Freeman
_____________________________________________________________________

Everybody’s biased. We all harbor unconscious assumptions that

get in the way of our good intentions and keep us from working

harmoniously and effectively with other people. In our

increasingly diverse society this can be a real stumbling block.

Tiffany Jana and Matthew Freeman—consultants who also happen

to be a biracial couple—argue that ultimately the only way to

really overcome bias is to focus our energy on building

relationships. We need to extend our circle of trust to include

people who are different from us in many ways – race, religion,

sex, ethnicity, sexual orientation, education, socioeconomic class,

and ability. These differences can enrich our lives and expand our

perspectives.

Overcoming Bias doesn’t advocate setting some kind of friend

quota, merely that we seek out experiences that challenge our

presuppositions and expose us to people, cultures, and ideas

outside of our usual comfort zone. But this also requires some

work on ourselves. Through vivid stories, soul-searching

reflection, and fun (yes, fun!) exercises and activities Jana and

Freeman help us become aware of our own biases, stereotypes,

and unacknowledged privileges. This book will provide you with

everything you need to understand bias, talk about it with

increased fluency, and overcome it so you can build stronger

relationships.

Author Bio

Tiffany Jana is the founder and CEO of TMI Consulting and has helped orchestrate the firm’s tremendous growth over the past 13

years. TMI’s clients include The German Marshall Fund of the Unites States, the University of Richmond, the Smithsonian

Institution, and the US Congress. She was named one of Diversity Journal’s 2013 “Women Worth Watching” and was one of three

finalists for the National Association of Women Business Owner’s’ 2014 Entrepreneur of the Year award.

Matthew Freeman is the co-founder and Senior Executive Consultant at TMI Consulting. He has worked with the National Institutes

of Health, the University of South Dakota, and the Maryland National Capital Parks and Planning Commission.
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Self-Help / Personal Growth / Happiness

You Are What You Believe
Simple Steps to Transform Your Life

Hyrum Smith
_____________________________________________________________________

We all have times in our lives when the results of our behavior

don’t seem to be meeting our needs. These shortfalls may result

in depression, anger, frustration, and relationship struggles,

among a host of possible symptoms. It often seems difficult to

see a clear path out of the problems.

In this new book Hyrum Smith does two things that are

invaluable to people who wish to make their lives less painful.

First, he reveals, through a clear and simple model, how we get

to the place where our behaviors cause these kinds of problems.

Then, with a simplicity that is impressive in itself, he describes

the steps we must take to identify and rectify the beliefs leading

to our painful behavior.

Through the use of the “Reality Model” and the concept of the

“Belief Window,” illustrated through humorous anecdotes and a

powerful experience at a high school, Hyrum not only lays out the

intellectual framework of this model, he draws you in emotionally

as well. When you are done, you will agree with him that the

solution to our problems is simple. It’s not easy, but it is simple.

The result is a powerful process for transforming your habits,

relationships, and personal and career success.

Author Bio

Hyrum Smith is a distinguished author, speaker, and businessman. He is the co-founder and former CEO of FranklinCovey® and

the cofounder of 3Gaps, a personal and organizational training company. For three decades, he has empowered people to

effectively govern their personal and professional lives. Hyrum’s books and presentations have been acclaimed by American and

international audiences. Hyrum is the author of several nationally acclaimed books, including The 3 Gaps, The 10 Natural Laws of

Successful Time and Life Management, and What Matters Most.
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Bus & Econ / Negotiating

The Gift of Anger
How to Use Passion to Build, Not Destroy

Joe Solmonese
_____________________________________________________________________

Under Joe Solmonese's leadership, the Human Rights Campaign,

the nation’s largest LGBT rights organization, became the model

other organizations look toward to create effective social and

political change. Ranked among the National Journal's top five

most effective groups, HRC was instrumental in passing landmark

national legislation such as the Matthew Shepard and James Byrd,

Jr.

Hate Crimes Prevention Act, the repeal of "Don't Ask, Don't Tell,"

and the passage of marriage equality in eight states.

Beginning with a moving story of working with Matthew

Sheppard’s mother Virginia in passing the hate crimes bill that

bears Matthew’s name, Solmonese shows how he discovere that

channeled anger can drive a commitment to change. Mrs.

Sheppard taught him to keep his unquestionably justifiable anger

from blinding him in the moment, and instead use it strategically,

in the service of a larger purpose. In this book he uses the

lessons he learned during tenure at HRC, as well as his previous

position as the CEO of Emily’s List, and his current work as a

corporate consultant, to teach readers how they can affect real,

lasting change in society and at work. His often-surprising lessons

may not be entirely expected or celebrated by all groups, e.g.,

don’t shame your enemies, find allies wherever you can, and ask

for the doable, not the impossible. Most striking in this book are

the stories of Joe’s ability to draw some kind of win—however

small—from seeming enemies. Many of these former enemies

became stalwart allies over time. Joe’s book is more concerned

with the “long game” of changing culture and achieving long-term

goals, not the “short game” of enforcing purity or litmus tests.

Author Bio

Joe Solmonese served for seven years as the president of the Human Rights Campaign (HRC), the nation's largest LGBT advocacy

organization. Today, HRC has more than one million members and supporters. Highlights from his tenure at HRC include

overseeing the defeat of the discriminatory Federal Marriage Amendment 2006, the passage of marriage equality in eight states,

the repeal of the U.S. military's "Don't Ask, Don't Tell" policy, and the passage of the Matthew Shepard and James Byrd, Jr. Hate

Crimes Prevention Act. He is currently the Managing Director and Founding Partner of Gavin/Solmonese and leads the firm’s

Washington, DC office.
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Social Science / Anthropology / Cultural

The Art of Community
Seven Principles for Belonging

Charles Vogl
_____________________________________________________________________

This book is a guide for leaders seeking to build a community, to

strengthen the community they already have, or who may not

think of themselves as community leaders but who are

envisioning a group they hope to create. These communities can

be formal, with official memberships and administrations, or

informal, tied by shared values and commitments. Some people

think communities happen by accident, or have to emerge

organically, but Charles Vogl emphasizes that there are solid,

time-honored principles for consciously building them.

Drawing on 3,000 years of tradition, Vogl lays out seven enduring

principles that every community of every kind must master to be

effective and supportive. He describes each principle’s purpose

and provides extensive hands-on tools for implementing them. He

also helps leaders ensure that their communities remain healthy

and life-affirming and not degenerate into rigid cults.

Author Bio

Charles Vogl has been working to build communities since his days as a Peace Corp volunteer in Zambia. He now works with

leaders in tech, finance, media, government and social change organizations to make them more effective in creating change. He is

also a founder of and producer at Broken English Productions—his work there has won several international awards, including the

Amnesty International Movies That Matter Award. He is a regular guest lecturer at the Yale School of Management, the Yale

Leadership Institute and the Yale Divinity School. At the Yale Law School, he cofounded the Visual Law Project, which uses

cinematic arts to address legal injustice. He also trains the Yale Presidential Fellows. He has a Master of Divinity from Yale.
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Bus & Econ / Investments & Securities / Analysis &

Trading Strategies

The Shareholder Action Guide
How Your Investments and 401(k) Can Change
the World

Andrew Behar
_____________________________________________________________________

Corporations are the most powerful entities on the planet.

Unfortunately, many have had a long record of unprecedented

and unbridled environmental degradation, social transgressions,

and governance secrecy. Since by law they are beholden to their

shareholders, some philanthropic trusts, pension funds, and other

institutional investors have used shareholder advocacy to press

for changes in corporate policy. But individual investors have

largely been silent, thinking themselves powerless. They’re not!

The Shareholder Action Guide is designed to inform, inspire, and

instruct investors in how to exercise their power to effect

meaningful change on critical issues including climate change,

food toxicity, executive compensation, worker’s rights,

sustainability, and much more. Owners of as little as $2,000

worth of stock in a publicly traded corporation have the power to

be heard. This book is a call to action designed to build a

movement of active investors. Behar shows investors exactly how

to stop abdicating their power and “own what they own.”

Author Bio

Andrew Behar is a life-long environmental advocate as well as the founder of a cleantech startup that developed innovative fuel cell

technologies for grid-scale energy storage. Since 2010, he has been CEO of As You Sow, a nonprofit organization dedicated to

increasing environmental and social corporate responsibility. Founded in 1992, As You Sow envisions a safe, just, and sustainable

world in which environmental health and human rights are central to corporate decision-making.
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Bus & Econ / Mgmt

Be the Boss Everyone Wants to
Work For
A Guide for New Leaders

William Gentry
_____________________________________________________________________

Becoming a manager is one of the most stressful and challenging

transitions in any career. Why do half or more new managers

quickly flame out? They’re working from an old script for success.

The Center for Creative Leadership Senior Research Scientist

William Gentry shows them how to flip that script.

As an individual, your script is about “me.” It calls for you to keep

your head down, work hard, do everything you are told to do and

more, and outshine and relentlessly outperform everyone. But

when you become a manager, everything about your job needs to

change—your skillset, the nature of your work relationships, your

understanding of what “work” is, how you see yourself and your

organization. You have to operate from a brand new script, one

that’s about “we”—ensuring collective success. But very few

managers get any kind of training for this new role, and even

fewer are given any clue as to just how fundamental and far-

reaching this change is.

Filled with practical advice and lessons, and backed by extensive

research by Gentry and others, this book lays out the art,

science, and practice behind learning and leading as a first time

manager. Through first-hand accounts, stories, and other

examples drawn from the experiences of first-time managers—

including Gentry’s own story of recently become a first-time

manager himself—the book’s practical, actionable content helps

readers flip the old script, and write and live their new script.

Author Bio

William A. Gentry Ph.D. is a Senior Research Scientist at the Center for Creative Leadership (CCL) and also an adjunct assistant

professor at several colleges and universities. He received a BA from Emory University and an MS and PhD in Industrial-

Organizational Psychology from the University of Georgia.
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Bus & Econ / Workplace Culture

The People Equation
Why Innovation Is People, Not Products

Deborah Perry Piscione and David Crawley
_____________________________________________________________________

For too long, companies and their leadership teams focused

primarily on their products or services. Leaders are deeply dialed

into the minutiae of their companies’ operations. But veteran

Silicon Valley consultant Deborah Perry Piscione says investments

in new technologies or operations do not create innovations—

people do. For innovation to happen organizations need to be

people-centric. In this breakthrough book she shows how, by

following her People Equation, every organization can develop a

mindset, an organizational structure, and a product development

process that will maximize creativity and innovation.

Using examples from her own consulting work and from her deep

research into successful business practices, Piscione shows how to

create a culture where risk-taking is rewarded, mavericks are

encouraged, collaboration between highly competent people is

nurtured, and, when experiments and new initiatives are

proposed, the response is to ask “how” rather than question why.

This requires upending the usual organizational pyramid, giving

more decision-making power to front-line workers and less to the

C-level executives traditionally at the top. Once this is all in place

you can take advantage of Piscione twelve-stop Improvisational

Innovation process for bringing new products and services to

market. This is a comprehensive guide to harnessing the creative

energy in every organization.

Author Bio

Deborah Perry Piscione is a principal and cofounder of Vorto Consulting. She and her colleagues work with companies such as

Accenture, Apple, NetApp, Qualcomm, and Tata Consulting, offering on-site management consulting and a Silicon Valley-based

innovation boot camp. Additionally, she collaborates with IDEO on innovation process. She is the author of the New York Times

bestselling Secrets of Silicon Valley and The Risk Factor.

David Crawley PhD is a principal and co-founder of Vorto Consulting. He has consulted extensively with the top management of

multiple, Fortune 500 companies on the topics of Innovation, Lean Product Development, and Business process improvement.
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History / Ancient / Rome

The Leadership Genius of Julius
Caesar
Modern Lessons from the Man Who Built an
Empire

Phillip Barlag
_____________________________________________________________________

History is littered with examples of tyrants, hopelessly out of

touch with the plight of the commoners, ruthlessly pursuing their

own ambitions or hedonistic whims. But Caesar was a different

kind of leader. Despite some bad press, in fact he never saw

himself as above the average Roman citizen. Although he

certainly knew he was an extraordinary human being, he also

regarded himself as fundamentally one of the people, and acted

like it. In his life and in his career, he created a new paradigm of

leadership, and along the way, created the path to success for

any leader in a complex organization.

In a book that Doris Kearns Goodwin has called “brilliantly crafted

to draw leadership lessons from history,” Philip Barlag uses

dramatic and colorful incidents from Caesar’s career to illustrate

what modern leaders can learn from him. Central to Barlag’s

argument is the distinction between power and force. When

leading his own organization, Caesar never used brute force to

motivate his followers. Time and again he exercised a power

rooted in his demonstrated personal integrity and his essentially

egalitarian relationship with the Romans. People followed him

because they wanted to, not because they were compelled to.

Over 2000 years after Caesar’s death this is still the kind of

loyalty every leader wants to inspire. Barlag shows how anyone

can lead like Caesar.

Author Bio

Phillip Barlag is the founder and Managing Director of Sustainability 50 (S50), at World 50, Inc. S50 is the foremost international

network of Sustainability executives of Fortune 500 companies. Barlag now runs Innovating 50, a private forum for Chief

Innovation Officers, as alumni network for former well as the World 50 Fellows Program, an members of the various World 50

executive communities. Through his tenure at World 50, Barlag has worked with and/or interviewed a roster of some of the most

influential business and policy leaders alive today. His work has been published by Fast Company, MIT Sloan Management Review

and in a number of influential business blogs.
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Bus & Econ / Personal Success

Leading with Character and
Competence
Moving Beyond Title, Position, and Authority

Timothy Clark
_____________________________________________________________________

Our leadership development programs teach necessary skills, yet

we often train individuals who do not have the character to lead,

which is a weakness because a leader with skills but no character

can be dangerous. But a leader with character but no skills is

useless. In this book, author, consultant, and entrepreneur Tim

Clark shows how anyone can develop both character and

competence.

Clark lays out his model of the “core” (character) and the “crust”

(competence) to explain how we can rethink leadership. Most

importantly, this model makes no allowance for job title, formal

authority, or position. Almost anyone with the right character can

learn competence, but Clark makes clear that the formula rarely

works the other way around. For each aspect of leadership, he

shares a series of mini lessons taken from his research and

experience. Clark’s book will be a key personal growth tool for

anyone anywhere ready to step up, regardless of external labels

or job description.

Author Bio

Timothy R. Clark is founder and CEO of TRClark & Company, a consulting, coaching, and training organization that focuses on

leadership development. He is also cofounder of Partners in Law Enforcement, which provides leadership development training, and

BlueEQ, which provides a market-leading emotional intelligence online self-assessment. Clark is the author of three books and

more than one hundred articles. He has advised top leadership at Accenture, American Express, Disney, the Environmental

Protection Agency, Intel, Lake Forest Hospital, Microsoft, NASA, Stanford University, and many others.
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Bus & Econ / Organizational Behavior

The Referral of a Lifetime
Never Make a Cold Call Again!

Tim Templeton, foreword by Ken Blanchard
_____________________________________________________________________

NEW EDITION, EXPANDED & UPDATED

Nobody likes cold calls. And nobody really needs to make them.

The Referral of a Lifetime teaches a step-by-step system that will

allow anyone to generate a steady stream of new business

through consistent referrals from existing customers and friends

and, at the same time, maximize business with existing

customers. Through an entertaining fictional story, Tim

Templeton emphasizes the importance of applying the Golden

Rule in business—building an ongoing relationship with customers

based on genuine respect and caring, rather than just making the

sale and moving on. But it’s not enough to simply hope your

customers will refer you—Templeton offers a proven system to

make sure that they do.

In this completely updated and expanded edition Templeton

introduces the concept of the Perfect Client Avatar, a detailed

profile of your ideal client that you keep in mind at all times to

focus your efforts as you build your business. And he adds a new

principle to his process: social proof. Templeton shows how the

power of social media can help you leverage reviews,

testimonials, and case studies of satisfied clients to expand your

business 24/7—add clients while you sleep! Your customers and

clients already know every new contact you will ever need to

succeed—by applying Tim Templeton's system they will naturally

refer them to you.

Author Bio

Tim Templeton is the CEO of Loyalty Connect, Inc., a company that helps their clients increase revenue and profitability by

implementing referral processes, core training, rewards and redemption catalog solutions and relationship building. Formerly, Tim

was President of Localife Franchising USA and chairman and CEO of MasterTrack International Inc, where he created his process for

training, supporting, and coaching corporate and independent instructors, as well as individuals and companies in its incredibly

powerful referral system.

Foreword author Ken Blanchard is chief spiritual officer of The Ken Blanchard Companies. He is the author or coauthor of more than

sixty books, including The New One Minute Manager®. His books have combined sales of more than 20 million copies in forty-two

languages.
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Bus & Econ / Organizational Development

Theory U
Leading from the Future as It Emerges

C. Otto Scharmer, foreword by Peter Senge
_____________________________________________________________________

NEW EDITION, EXPANDED & UPDATED

With the release of THEORY U almost ten years ago, Otto

Scharmer set in motion a revolution in thought. Scharmer

explained that what we pay attention to and how we pay

attention is key to what we create. What prevents us from

attending to situations more effectively is that we aren’t fully

aware of and in touch with the inner place from which attention

and intention originate. This is what Scharmer calls our blind

spot. By moving through Scharmer’s U process, we consciously

access the blind spot and learn to connect to our authentic Self—

the deepest source of knowledge and inspiration—in the realm of

“presencing,” a term coined by Scharmer that combines the

concepts of presence and sensing.

Now, ten years later, Scharmer revisits the phenomenon THEORY

U has become and updates and reports on the progress and

evolution since initial release. He includes new materials, updates

studies and examples, and includes eight pages of rich new

graphics and charts in full color to better visually convey the

book's premise.

Author Bio

C. Otto Scharmer is a senior lecturer at the Massachusetts Institute of Technology (MIT) and the founding chair of the Presencing

Institute. He is the author of Theory U, Leading from the Emerging Future, and a coauthor of Presence. He also is faculty chair of

MIT’s IDEAS program and a visiting professor at Tsinghua University, Beijing. In 2012 he co-founded the Global Well-Being and

Gross National Happiness (GNH) Lab, which links innovators from Bhutan, India, China, Brazil, Europe, and the United States in

order to prototype profound innovations in government, business, education, and civil society.

Foreword author Peter Senge is a senior lecturer at the Massachusetts Institute of Technology. He is also founding chair of the

Society for Organizational Learning North America and the coauthor of the bestselling book, The Fifth Discipline.
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